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THE 1921 DIRECTORY OF CANNERS 
IS NOW READY 


A list of the canners of the United States, compiled by the National Canners’ 
Association, from Statistical Reports and such other reliable data. 12th Edition. 


Carefully prepared and up-to-date; lists corrected by canners themselves; verified by com- 
petent authorities. The various articles packed and other valuable information is given. 
Distributed free to members of the National Canners’ Association. Sold to all others at 
$2.00 per copy, postage prepaid. The book that is needed by all wholesale grocers, 
brokers, machinery and supply men, salesmen, and practically everybody interested in 
the canning industry. (Get your order in early. 


NATIONAL CANNERS’ ASSOCIATION, 1739 H St., N. W. Washington, D. C. 


PERSONAL CHECKS ACCEPTED 


LAP PASTES Pick-up GUMS 


S FOR LABELING MACHINES 
TINSTIC 
wh NS FOR SPOT LABELING ON CANS 


MANUFACTURED BY 
WESTERN PASTE & GUM CO. 
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DOUBLE PINEAPPLE GRATER 


(WITH HOPPER REMOVED) 


JOS. M. ZOLLER & CO., INC. 


CANNED FOODS, CANS, 
BOXES, PACKERS’ BROKERS 


PuONES: 205-206-207 Phoenix Bidg. 
Of. PAUL 114 & 4% BALTIMORE, MD. 
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CANNED GOODS EXCHANGE 


MADE BY THE 


JOHN R, MITCHELL CO, 


Foot of Washington St. 
BALTIMORE - MD. 


The large-tooth saws, on the upper spindles, coarse grind the fruit 
wich passes down to the fine saws on the two lower spindles, from 
there it falls into a tub under the machine. Machine is well braced 
and the workmanship is of the best; gears are cut from the solid, 
and saws are milled from solid blanks which gives a cutting edge 
to two sides of the tooth. Hopper and discharge shoots are lined 
with white pine. 
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Sanitary Cans 


and Closing Machines 


First of All 
Heekin Cans 
Are Safe! 


sCanners need have no worry regarding 
the wisdom of using cans that are as time- 
tested as are Heekin’s. 


{From the standpoint of our twenty 

years of manufacturing experience 
and from the’ standpoint of tests to 
which these cans have been sub- 
jected, they are absolutely safe. 


Consider Also the Quality or 
Metal Used 


The Heekin Can Co. 


Culvert, Sixth and New Streets, 


Cincinnati, Ohio 
“HEEKIN CAN SINCE 1901” 
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You cannot safely ignore the washing problem. Solve it before 
your peas go to the can—if you do not, your customers may solve 
it for [you and pass up your pack. The choice of the buyer 
centers on clean stock. 

When you put in a washer, that is the time to make sure that 
your choice is right. Wherever you find a MONITOR SPRAY 
WASHER, there you find a satisfied processor. It gives him the 
results that he seeks and does not injure the stock. 


NOW IS THE TIME TO INVESTIGATE. 


Canadian Plant ; SPECIAL AGENTS: 
Tillsonburg, Ont. P. O. Drawer 25 SILVER CREEK, N. Y. 


San Francisco, Cal. 
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“We excel "Our Labels 


in‘Designs are the 
of Artistic erit _ for Comny eial Value. 


Stecher Lithographic ©. 
Ieochester, N'Y. 
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The Book You Need! 


Every factory in the business should have a copy of 


THE CANNING TRADE. 


this important*book of formulae—as a prevention against 
loss. 


PRICE $5.00 PER COPY 


Published by 


THE CANNING TRADE 
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WEEKLY REVIEW 


Market Lacks Snap—Weakness Shown in the Market—Some 


Holders Forcing Goods—Canning About Ended—Cold 
Weather Will Increase Demand—The Wonderful 
Growth of Canning as Shown by 
Census Figures. 


The canned foods market continues to lack the snap and 
go which all canners wouid like to see, and which they nat- 
urally expect, when the scarcity of goods and the smallness of 
the year’s packs are considereed. If there were any doubt 
about the smallness of the packs, the market could be played 
for and against this feature, but no one doubts that the packs 
of both corn and tomatoes will be small, and that the other 
packs are small is an established fact. 

The weather has been so favorable that the very last 
tomato on the vines has: managed to mature, and it has been 
carefully taken to the cannery to be preserved ‘against the 
days of want,’’ but even so the pack must be so small, when 
it is all done and counted, that the buyers will be worried how 
to supply the demand for these goods. Look over the reports 
from the canners and every one of them will show but a frac- 
tion of normal acreage or output this season, and practically 
every one of them has closed down the year’s operations here 
in the East and Central West. Incidentally, we note that the 
daily papers are making a great deal of the lateness of the Fali 
this year. In view of the coal situation, this is a fortunate 
thing for the world at large, but as a fact is the Fall late? 
We have not consulted the past records, but we know that to- 
mato canning, in this section, has often extended clear into 
November, and that at this time of the year the tomato can- 
neries are often as busy aa bees, trying to take care of the 
mountains of tomatoes. We have seen canneries buried in 
tomatoes at this time of the year; but no one saw any cannery 
anywhere even remotely threatened with burial this season; 
most of the time they had hardly a tinge of red about them 
during the whole season. 

Indiana hag drawn in on tomato offerings and is willing 
to wait the outcome of the ‘“‘buyers’ strike,’’ assured that the 
game will come around to them, and that when it does the 
buyers will pay the fair price the canners ask for the goods; 
and yet Indiana had a better acreage and a larger percentage 
of its canneries at work’ this season than any other tomato- 
canning State in the country. If Indiana’s best efforts have 
resulted in such a condition as we now see—an inability to 
supply the demand for fancy tomatoes, and a shortage of stand- 
ards and all other grades, what must be the condition in the 
other great tomato-canning States, where the acreage was cut 
to as low as 10 per cent of normal, and where the crops on 
this small acreage were far from being good? ; 
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News comes from California that the canners there are 
scouring the State for tomatoes, offering high prices for them; 
but the record high prices of $30 to $40 per ton are denied by 
those in a position to know. It is admitted, however, that the 
price reached $25 per ton. But the price will not make added 
acreage or yield, and we have it from good authority that what 
tomatoes they can find are being worked up into pulp and 
puree, and not used as canned tomatoes. Those who place 
hopes in California being able to help out with extra standard 
and fancy tomatoes this season are reckoning without their 
host, even if the freight rates permitted them to be brought 
into the Eastern sections. ; 

If the buyers do not repent their lack of action in failing 
to buy canned tomatoes at this time, and at present prices, 
then we must find some other means of gauging market con- 
ditions, and throw the experience of more than a quarter cen- 
tury into the discard. Of course, there are other conditions 
that may affect this market, as they may all business markets, 
but the leaders in the business world say that conditions gen- 
erally are improving and showing every indication of continued 
improvement. 

It is a fact all men are showing a willingness to go ahead; 
nearly every iine is pushing out for business, and this spirit of 
“get busy” when indulged in by all men in all sections must 
bear good fruit. It cannot be otherwise. 


All reports from the corn sections say that the yields this 
season were better than ever, and of fine quality. This is 
fortunate, because the acreage of corn was also cut heavily, 
and represents but a small fraction of normal. The corn can- 
ners took steps to clean up their surplus holdings, and with 
a degree of success that was little less than surprising. As 
with tomatoes the market is largely dependent upon this year’s 
pack for its supplies, and there are none willing to say that 
the pack this season will come anywhere near the figures re- 
quired for even a small normal demand. The week has seen 
some little weakness in corn prices, as our market pages will 
show. We understand this, as some canners have been anxious 
to convert their holdings into prompt cach, and this action 
always has the effect of weakening the market. It might be 
said that this is the season for weakness in canned corn—the 
time just following the closing of the corn canning season. 
But the weakness is but trifling and most holders have full 
confidence in the goods. Corn canners are well equipped to 
hold their goods for the market, in both cash and storage 
facilities, and they will not be stampeded. 

Somewhat of the same kind of action has been noted this 
week in canned peas. Some canners have been cleaning up 
their small surplus and the fact has been carefully noted by 
the buyers, and taken full advantage of in an effort to lower 
prices. But they have not succeeded any better than with 
corn, and while slightly lower prices are indicated in some 
sections, in the main peas are strong and held with confidence. 
Good peas are good property and will bring their prices, and 
the holders know. this. 


Fall string beans, beets and pumpkin are now being han- 
dled in the canneries, but upon restricted scales. The bean 
crop this season has had a hard time of it, and the crop 
nowhere has been good. The string bean market has not en- 
couraged the canners much, and so they have not shown any 
great anxiety to pack the goods, unless the orders were on 
the books. 


Sweet potatoes have had a good call by the canners, and 
this crop has been able to answer the call. The hotel trade has 
finally awakened to the possibilities of sweet potatoes from 
cans, and is using this article more largely than ever before. 
The result is the pack has been taken as rapidly as made, and 
the market will be taken care of just as it develops. If de- 
mand falls off the canning will cease, as the canners are not 
in a frame of mind to run on any goods unless the market 
shows a profit. 


Market reports from all over the country show quietness 
settling down; but this does not mean the entire lack of de- 
mand. Buyers are still in the market for all lines of canned 
foods, but upon a more conservative basis—more like the days 
of old when they dealt in a hand-to-mouth style. This is a 
good market to stay off unless you are forced upon it by cir- 
cumstances over which you have no control. As soon as cold 
weather sets in demand will improve, and frosts are now re- 
ported from the North and West, and it is a general feeling 

Canned fruits will soon be at a premium, if they are not 
actually so today. As we have so often said the housewives 
did little or no canning this season, and their shelves are 
bare. They need such goods and will have them, and we ex- 


pect to see this article lead all others into the cleaned-up 
condition. 


Our readers and market students generally will find the 
1919 Census figures upon canned foods most interesting. It 
is the first time that a general accounting of all articles in cans 


-has been made, and the figures will be accepted as accurate, 


as we believe they are, for the Government is in a position to 
do this work thoroughly and accurately. It will be seen, if 
you consult your Almanac, that the staple articles ran on an 
average about one million cases heavier than our statistics 
have shown, a not surprising fact. The extent of some articles, 
that is the size of the packs, will surprise many. Some of 
them are very much smaller than many thought, and others 
are not nearly as large as expected. But the total of 
166,086,609 cases of all kinds, fish, fruits, vegetables, meats 
and milk, with a valuation of $837,926,749, shows in size an 
industry that all of us may be proud of, and which the world 
can look to now as no longer an infant, but rather as a full- 
grown, lusty man. It is truly a marvelous growth in so few 
years. 


that the winter will be long and hard. Such a winter is not 
needed to clean up the canned foods market long before next 
spring. The general scarcity and high prices of all foodstuffs 
will do that, despite anything the canners or buyers may try 
to do. 


FREIGHT RATES & SHIPPING NEWS 


Traffic Bureau 
HE CANNED GOODS EXCHANGE OE BALTIMORE 


The establishment of new coastwise steamship services from 
Baltimore have recently taken shape rapidly, and promise to 
restore to this port the facilities for shipping, particularly to the 
south and the southwest, which we have been deprived of since 
and during the war. . 


The Merchants and Miners’ Transportation Company an- 
nounce, effective October 4th, additional service between Balti- 
more, Savannah and Jacksonville. Their present schedule calls 
for but one sailing per week, but on and after the above date 
same will be extended to two sailings per week, leaving Balti- 
more on Tuesdays and Fridays. 


The Baltimore and Carolina Steamship Company have re- 
established sailings to Charleston, S. C., placing one steamer 
in operation, and expect to add another, thus restoring practically 
the pre-war service which this company rendered to Carolina 
points. Commodity rates will be carried on canned foods, which 
will enable Baltimore canners to meet competition from other 
eastern seaboard territories which heretofore have had an ad- 
vantage. 


As per recent announcement in the daily press the Clyde 
and Mallory Steamship Lines, beginning October 10th, will in- 
augurate a steamship service between Baltimore and New York, 
placing two steamers in operation. The line will undoubtedly 
prove of great advantage to canned food shippers of Baltimore 
and vicinity, who since the war have felt the need of an adequate 
service to New York by a responsible line, and one that was in 
position to establish through rate arrangements with the larger 
coastwise lines which operate from New York to points in the 
south and southwest. The steamers which are to be placed in 
operation on this line are particularly adapted to the handling 
of package freight, such as is offered for coastwise movement. 
They will receive freight at Baltimore at the old New York 
boat pier, foot of Hughes Street, temporarily until a pier en- 
gaged from the city has been equipped with freight sheds and 
other necessary freight facilities. At New_York the line will 
discharge at pier directly adjacent to the Mallory Line’s pier 
so that traffic from Baltimore to points in Texas will be sub- 
jected to but one handling in New York when moving via this 
route. The former representative of the Clyde and Mallory in- 
terests here, Mr. W. W. Tingle, who is well known to all canned 
foods shippers, will again represent his old interests, having re- 
cently resigned as district manager of the Shipping Board. 
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And when it comes to shipping costs, Em- 
bry -4-Ones are regular cut-ups. 

Or should we say cut-downs ? 

For history has proved that whatever it is 
that has to be shipped—food, fabrics or fix- 


tures—Emdry -4-One Boxes can do the work 
far-more-eco-nomi-cal-ly. 


Just jot these savings down in your mental 
note-book for instance: 


Contradictory as it may seem, Embry 4- 
Ones areas much as 50% lighter than old- 
fashioned shipping cases (thus saving freight) 
and yet they are decidedly stronger (thus pre- 
venting pilfering, damage and other loss). 
It’s their scientific wirebound construction 
that does it. 


Knocked down, they save valuable floor 
space. Easy to set up, they save labor. They 
save nails. They save time. And—of far 
greater importance than all—they save 
customers. 


Isn’t it perfectly obvious that Embry -4- 
Ones are the logical carriere for you ? Embry 
Box Company, Incorporated, Louisville, Ken- 
tucky. 
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OYSTER STEAM BOX 


With improved sliding doors, 
doing away with the hinged 
tracks, giving increased service 


Edw. Renneburg & Sons Co. 


MACHINE AND BOILER WORKS 
2639 Boston Street 


Baltimore, Md. 


WORKS 
ATLANTIC WHARF, BOSTON STREET & LAKEWOOD AVE. 
BALTIMORE ~ - MARYLAND 


First 


Zor PACKERS and 


MANUFACTURED 
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j NEW YORK MARKET 


Quietness Settles Down on Market—A Big Cut in All Packs— 
Tomatoes Dull—Not Much Activity in Corn—Peas 
Hold Firm—Some Demand for Pumpkin—Sup- 
plies of Fruits Getting Low—Picked 
Up in Passing. 

New York, September 30, 1921. 


The Situation—There is a general quietness to be seen 
throughout this market. Some buying is going on, but not as 
has been seen in the past. A few sales have been seen that were 
more than ordinary run, that is, not small in size. A few of the 
vegetables have shown a decided awakening, generally speaking. 
the whole attitude and tone of things is toward quietness. 


Reports from up-State are not over-encouraging regarding 
the fall crops. Yet there can be seen a ray of hope coming 
through the whole that lends a helping hand toward bolstering 
the erstwhile depression that would fall on the whole line from 
growers to salesman. Some wind storms have done much to cut 
down former estimates, this may cause pro-rating of some of the 
supplies. Some concern is felt along this course. 

The packing season on some of the larger vegetables and 
fruits is over. All of the lines have fallen short of the packs 
of last year, while some have shown quite a drop. Some of the 
larger companies are claiming a hundred per cent delivery of 
some lines, and this will help to straighten out a one-sided 
market as there was a strong leaning toward sluggish move- 
ments. 

The market on seafood has undergone no real change. Sales 
are reported all along the line, with encouraging reports to help 
the tide along. All indications point to an active season througa 
all the lines and many brokers are awake to the possibilities 
that await the ones that get out and push a little. There has 
been no noticeable change on the export side. Numerous in- 
quiries are being received daily, with a few orders to be seen 
moving in that direction. Many brokers are awake to the 
future conditions and are slowly and quietly moving around to 
secure a pcint of advantage when the break comes. No one has 
sufficient knowledge of how far the breaking point is away, yet 
all can he seen to be shifting around for a point from which they 
can work the best. 


Some reports have been received regarding the short pack 
of Western fish, particularly the tuna fish. As this year’s pack 
is almost over there may be some grounds for this belated esti- 
mate. It is claimed to be very much below what was packed 
last year, but how far below has not been stated. Despite all 
these reports and rumors that find time for circulating, prices 
maintain their former levels with no perceptible change to be 
seen, at least for the present. 


Tomatoes—The activity that was so prevalent during the 
last period has dropped off to some extent. Trading has become 
very slow. At times one would think there was nothing going 
on. Despite the fact of a slowing up, prices have not changed 
and are holding quite firm at the former quoted levels. Some 
brokers are of the opinion there is a change coming within the 
next fortnight, others think it will come before, but it is all a 
matter of speculation. Which way the market will move is a 
matter of opinion. Some think it is going up, while others think 
the reverse. According to present indications it very hard to 
tell just what is going to happen. Puree is and has been com- 
ing into its own of late. More inquiries are being followed by 
sales than has been the case for some time. More activity has 
been seen this week than last, but the whole does not aggrgate 
such a large volume. A number of large buyers appeared in the 
market last week. This added quite a little activity that would 
have otherwise gone astray. These buyers did more than was 
at first expected. The price generally quoted f. o. b. Baltimore 
cn Maryland 2s is $1.00, and Maryland 10s are $4.50. 

Corn—This market as a whole is quiet, not much activity 
is to be seen anywhere. Brokers as a whole are not pushing 
very hard and prefer to let the whole line take its own course. 
Few brokers are making any concession either for the present or 
against future needs. Prices quoted by most dealers range be- 


tween $1.10a1.15 for Maine fancies with State standard $1.15; 

and State fancies remain around $1.25a1.35. 
Peas—There is not much to be said about this vegetable, 
Brokers are holding back to some 


except, it is very scarce. 


ket. 
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extent and are not offering. No noticeable change is to be 


— regarding the quotations, all remain firm at former quoted 
evels. 


Pumpkin—Considerable activity is to be noted in this mar- 

Several large sales have been seen. Brokrs are pushing 
this vegetable, in some cases probably to clean out last year’s 
stock to make way for this year’s pack. Very little is heard of 
the extent of this pack. Some canning factories are closed this 
year. This is disquieting to some extent, up-State reports say 
the State pumpkin pack will be very short this year. Prices 
have not changed to any great extent, in some cases there has 
been no alteration at all. Some brokers are quoting a few 
cents less, but in the main they remain around $1.35 for 8s and 
$4.00 for 10s in the fancy grades. 


Squash—A great deal of activity is to be seen in this vege- 
table. More has been done this week than has been done for 
quite some time in the past. Brokers are pushing on this vege- 
table, in an effort to make a clean-up on last year’s pack. Re- 
ports are current of a short pack for this, in fact, in some parts 
it is considered as nil. Some factories have not opened, due to 
the short crop, and think it more profitable to keep their doors 
closed. State packs are not in the ring at all, aue to the ex- 
tremely slack crop. Prices remain firm and steady during all 
this momentary brightening, with most quotations remaining 
around $1.35 for 3s and $4.00 for Jersey 10s. 


Spinach—This vegetable is in a dull and sluggish market, 
practicaly nothing is going on. Not much is heard regarding 
the extent of this year’s pack. California is not doing very 
much according the reports. Eastern spinach is not so much in 
evidence as has been seen in the prices, they remain firm and 
steady at former quoted levels, some brokers offer for a few 
cents less. ; 

Asparagus—Very little movement is to be seen in this 
vegetable. Few brokers are making any offerings, preferring 
to sit tight and await future development. Some sales are seen 
but they are very much in the minority. Prices remain firm 
and steady, with no inside quotable price to be seen or heard. 
Some brokers may be offering at a few cents less in order to 
stimulate business, but that is mostly for those on the inside. 

String Beans—This market is the same as last week, very 
little is going on. Few brokers are making any offerings with 
just as few who are looking around to take. There was a time 
when there was a buyer for every offering, but that was in days 
of yore. Prices have not changed and remain firm and steady at 
former quoted levels. 

Succotash—The sales and inquiries on this vegetable, while 
not small, are not extra large. Some are reported, but not as 
many as has been reported. Few brokers are making any con- 
cessions whatever, preferring to wait till a later date. Prices 
remain steady and firm at former levels, remaining at $1.15 for 
Maryland No. 2 standards and $1.30 for Maryland extra stand- 
ards. 

Canned Fruits—The market as a whole shows a diminish- 
ing surplus in several of the items. A large packing company 
announced recently they would make a hundred per cent delivery 
on some of their fruits. In items there is a fast depleting re- 
serve, while in others there are but few sizes that can be found. 

Pineapple—Reports have this fruit .ay down in the depths 
The only sizes available at present are No. 2 standard and No. 2 
grated. The packing season on Hawaiian fruit is most over and 
the probable pack is anticipated in the neighborhood of 5,725,000 
cases. It is claimed the fruit has been running to the smaller 
sizes. While a larger pack was looked for, this year’s pack will 
be but a little less than last year. As fast as cargo space can 
be secured, shipments are coming to the coast, some ships bring- 
ing in as many as 200,000 cases at a time. Prices remain quite 
firm, with no immediate alteration looked for. 

Peaches—There is a short surplus reported in this market. 
A large Western packing company has announced a hundred 
per cent delivery on this fruit. There has been no weakening 
noticed in this market after this announcement. California 
clings are available at around $2.15 for the standard sizes. Some 
brokers are reporting quite a little activity and a few sales have 
been witnessed of a size to cause more than passing notice. 

Apples—Some activity has been noticed all along the line. 
The new pack State greening apples are beginning to arrive 
and there is a ready sale on a basis of $5.25a5.55. There have 
been inquiries received regarding the other varieties, but sales 
have been rather few in number during this last period. Few 
brokers are making any offerings, preferring to wait until a 
later date to do the pushing. State 8s remain steady at former 
quoted levels, with Maryland 10s holding fast at $5.85a6.00. 

Apricots—This market has been quiet of late, remarkably 
few sales have been noticed. Offerings have been few in number 
compared to what the past has done. Export has called for 
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CALVERT LITHOGRAPHING Co. 


“THE MODEL SHOP” 


DESIGNERS AND MANVFACTVRERS 


LABELS AND CARTONS 


DETROIT, MICH. 


OMAHA, NEB. 


The Chisholm-Scott Company 
VINER FEEDER 


(WHITE STYLE) 


THE FAST COMING FEEDER 


Just attach it and keep it oiled 
---it stays on the job. 


403 installed in 1920 and 1921 


It saves your workman’s 
time and expensive shut- 
downs---which means 
your money. 


WRITE US 


71 E. State St. Columbus, Ohio 


A Good PRODUCT plus an 
attractive “GAMSE 
en your Can——— 
properly displayed 


"spells “SUCCESS” 


We operate MORE LITHOGRAPHIC © 
High Speed Offset Presses—than any 
house in Baltimore and can save you 
MONEY on your Labels. Write Us 


H. GAMSE & BRO. 


_LITHOGRAPHERS 
Gamsé Building, BALTIMORE, MD. 
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some, but the amount has not been up to what some periods have 

shown at the close. The going out prices all remain the same, 

with little or no alteration seen or anticipated. 2 
Pears—A few sales have been reported. No weakening has 


been seen, due to the reports coming from the coast of a hundred 


per cent delivery in this fruit. The spot market shows a limited 
reserve with more inquiries coming in every day. Some of the 
movement seen is into export, but the amount is so small as to 
not warrant any particular comment. The asking prices ail 
remain steady. No shading of prices is noticed, at least not on 
the surface. Brokers are not letting their stock move at any 
price below the regular quotation. 

Cherries—This market has shown a dullness throughout this 
last period. At the close there was not any great amount of 
business booked. Some movement has been seen, generally it 
was for the immediate consumptive requirements and movement 
is almost at once to the consumer. The greater part of the 
brokers are not pushing very hard on this fruit. Some report a 
scarcity, while others seem to have sufficient to care for their 
needs at present and for a limited time in the future. The 
going out prices all remain the same, with practically no altera- 
tion in sight or anticipated. ; 

Blueberries—There has been a lull in the trading during this 
past week. Most of the buying seen was for replacement of ex- 
isting stocks. The presence of some buyers of the larger quan- 
tities helped to keep the market on a firm footing. There have 
been but few sales of any size seen, and taking the whole situa- 
tion in general a very quiet feeling is to be seen. The asking 
-prices all remain firm and steady with brokers reluctant to make 
sales at any price below the quoted levels. 

Blackberries—A few sales have been seen, but in general 
they were for the replacement of existing stock. The spot mar- 
ket has been very quiet, with few offerings being made. The 
brokers preferring to let the demand be its own stimulous. A 
few inquiries for export have been heard, but this outlet is quiet 
until such time as the exchange rates can be stabilized to a 
larger degree. The asking prices remain as formerly quote'l 
with little or no alteration. 

Raspberries—This fruit has been in the main very quiet a= 
compared with what has been done in the past. No really larg: 


sale has been seen either direct to the consumer or for replace- - 


ment to existing stocks. The moving price remains at its former 
level, with little or no alteration. Some reports are heard re- 
garding a scarcity, but most brokers in this center seem to have 
a sufficient amount to amply cover their needs for the time being, 
at least. 


Canned Fish--The market as a whole shows little or no 
change. New packs in some lines are being offered at a slight 
reduction in prices as quoted at present. A few of the classes 
show some activity with bright prospects ahead. Prices in gen- 
eral remain steady and firm. Few are offering below regular 
quotations, preferring to wait until a later date to alter present 
figures. 

Salmon—This canned fish is reported without material 
change. There seems to be a sufficient supply to care for pres- 
ent needs. The market remains easy without anticipated up- 
heavals. New pack pinks are reported as moving toward this 
center, with No. 1 talls being quoted at $1.15, as against $1.17%, 
the lowest price existing at the close. Some of last year’s stock 
is available at $1.17, but the largest amount of sales noted are 
around $1.20. Red Salmon is maintaining all its old strength, 
both in sales and price, with little chance of a let up on either 
side. Medium reds are going out at $1.50 in No. 1 talls. Alaska 
pinks are variously quoted at $1.05a1.10. The spot market 
wd stock available in sufficient quantities to cover present 
needs. 


Tuna Fish—There is a slightly easier market on this tinned 
fish. White meat is in good supply on the spot market, with a 
steady demand to call for. There is plenty of surplus to care 
for present needs. Prices remain steady at former levels with 
but little change anticipated. Many inquiries are heard with 
brokers willing and ready to make concessions against future 
wants. 

Sardines—This market maintains a steady demand with 
brokers more willing to make concessions than has been seen in 
the past. Buyers are seen more frequently around the market. 
Movement is seen to be gathering more momentum with pros- 
pects for increasing rather than diminishing. Prices remain 
steady and firm at former levels, with but few sales noted at 
shaded figures. The going out prices are holding with practical- 
ly no alteration anticipated at present. 

Shrimp—More activity has been witnessed in this product 
than has been seen for some time in the past. Brokers seem to 
be making an effort to cause a turnover on existing stocks. 
More inquiries are being received, which in turn are followed by 
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sales, which is the best part of the whole situation. While the 
movement has not been large, one really could not call the whole 
an active market, as there at times appear to be but a sluggish 
movement. Prices remain firm at regular quoted levels, with no 
alterations in sight at present. 

Crab Meat—There has been but a sluggish movement wit- 
nessed during this period, up to the present. Not many offer- 
ings are being made. No large demand is felt. Only the daily 
consumptive requirements have to be anticipated, which can be 
amply cared for at present. Prices remain steady at former 
levels, with the going out prices remaining around $23.00 being 
asked for standard No. 1s of the 1921 pack. 

PICKED UP IN PASSING. 

The canning factories of Utah are puttimg up one of the 
smallest packs of the last ten years. Only 1,900 acres of toma- 
toes were contracted for this year. Seven thousand acres were 
contracted for last season. $8.00 per ton is what the farmers 
will be paid for their crop this year, while $15.00 was paid last 
year. A little more than 100,000 cases wiil be packed in the 
state this year. Nine hundred thousand cases were packed last 
season. The cost of cans and freight charges are the main 
items that have handicapped the industry. 

Archy Clark, of A. C. Clark Company, was called out of the 
city recently by the serious illness of his mother. 

Edward S. Seamon, who until recently was with Ficken- 
Coffin & Co., will join the forces of W. H. Mapes & Co., of 137 
Reade street, New York city. 

According to advices received by local brokers, the tuna 
pack is about completed and is very short. 

Word has been received locally from Wisconsin brokers re- 
porting spot stocks of peas as fast diminishing. Prices are 
easily maintained with packers throughout the state well satis- 
fied with the general outlook. The best pack is just beginning, 
and the prospect for a good quality is bright, but the yield will 
be light. Bean and corn packing have been in progress for 
quite a time: While the yield is exceedingly short, due to re- 
stricted acreage, the quality is fairly good. 

T, J. McManus, head of McManus-Heryer Brokerage Co., 
of Kansas City, was a visitor in the New York market during 
the week, having returned from a European visit, stopping in 
New York before going home. 

California canners are obliged to pay higher prices for 
their raspberries. Following their action in boosting the price 
of straws, the growers, through their association officials, boost- 
ed raspberriees approximately 2c a pound to the canners. The 
quotations, which have been 12c, will now be 14c a pound. The 
season for blackberries will soon be over. Offerings have 
dwindled to the extent that many dealers are experiencing but 
little difficulty in cleaning up daily. 

The upset of the piscatorial world is under way in the 
Louisiana waters. Shrimp have never been known to be taken 
from the waters of Bayou Des Allemanda, La. This body of 
water connects Lake Salvador and Lak3 Dea Allemanda. The 
season has advanced a month, and 214% tons of fish have been 
taken from the bayou. The fish are also being taken from the 
Grand Lake at Morgan City and Bayou Terrebonne, and as far 
north as Hauma. The reason for this migration of shrimp into 
interior waters is not known, unless it is that the shrimp have 
become so numerous that they find it advisable to go far afield 
in search of food. As the seine cannot be used in capturing this 
fish, and all catches must be made by the use of a trawl, the 
schools of this much-desired fish are beecoming very numerous 


along the Gulf coast. HUDSON. 
DEPARTMENT URGES EFFICIENT USE OF CARS TO MEET 


SHORTAGE 

To help meet a need for 20,000 additional fruit and vegetable 
refrigerator cars to move the large volume of perishable farm 
crops now ready for market, the United States Department of 
Agriculture urges shippers, carriers, and receivers to make the 
most efficient use of all refrigerator cars and equipment. . In- 
vestigations by the Bureau of Markets and Crop Estimates of the 
Department show that many receivers are holding the refrig- 
erator cars as cold storage warehouses insteaa of unloading 
them promptly and permitting their return movement to produc- 
ing sections. The result is that there are thousands of idle re- 
frigerator cars at a time when railroads are finding it particularly 
difficult to provide sufficient shipping space for perishable 
products. 

The situation is a serious one, the Department says, not 
only for the railroads and shippers but to the economic welfare 
of the nation. Perishable crops must be moved quickly. The 
slightest interruption in the flow of such products to market may 
easily result in enormous losses through decay, which would mean 
not only a smaller food supply but possibly an increase in living 
costs so far as perishable farm crops were concerned. 
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Conspicuous Features of our 
New Double Seaming Equipment. 


Speed without Spill. 

Safety with Minimum Supervision. 
Seamer connected direct to Filler 
and driven as a Unit. 

Economy in Space---Absolutely no 
Conveyors required. 

Equipment especially desirable 

for Canneries handling Peas 

and Corn. 


SOUTHERN CAN COMPANY 


“Southern Service Stands the Strain.” 


YOU DO NOT EXPERIMENT WHEN 
YOU USE THIS FLUX. 
THE STANDARD FOR TWENTY YEARS. 


MADE FROM BEST RAW MATERIALS 
UNDER PROPER FORMULA. 
QUALITY ALWAYS THE SAME. 


— MANUFAOTURED ONLY BY — 


THE GRASSELLI CHEMICAL COMPANY 
MAIN OFFICE CLEVELAND, OHIO 
FOR SALE AT FOLLOWING BRANCHES AND AGENOIES 
New York Boston, Mass. Milwaukee, Wise. 8. 0. Randail’s Son THE GRASSELLI CHEMICAL CO., LTD. 


cago, . Paul, Minn. 
Birmingham, Als. Bt. Louis, Mo. Philadelphia, Pa. C. W. Pike Company Toronto. Ont. Montreal. Que. 
Detroit, Mich. New Orleans, La. Pittsburgh, Pa. San Francisco Hamilton, Ont. 


Eureka Soldering 


CAMBRIDGE, N. Y. 
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THE HAWIIAN PINEAPPLE INDUSTRY 


The Origin of this fruit. Its introduction into the 


Islands. 


The wonderful development. 


Modern 


methods of growing. The conning operation. 
Specialized machinerp. Canneries of 
Capacity. The Associationand 
its members. 


By ‘‘BERKELEY’’ 


Special Correspondent of ‘““The Canning Trade’’ 


THE HAWAIIAN PINEAPPLE INDUSTRY 


The growth of the business of growing and canning pine- 
apples in Hawaii may well be described as a romance of mod- 
ern industry. The canning industry in general has made astound- 
ing progress within the last few years, becoming a decided factor 
in the growth of nations and the welfare of mankind, but no other 
line of canned foods has come to the front as has Hawaiian 
canned pineapple. The development of this business has been 
little short of marvelous. Twenty years ago the industry was 
practically unknown, the growing and canning of pineapples in 
Hawaii being in the experimental state, while it is now second 
only to sugar in importance in the Islands and has leaped into 
world leadership among canned fruits. The pack in this time has 
increased from a few thousand cases to approximately six million 
cases annually, that of 1921 being estimated at five million, seven 
hundred thousand cases. 

The rapid development of the pineapple industry in Hawati 
has been due to a number of fortunate circumstances. First and 
foremost is the happy combination of soil and climate, growing 
conditions on the Islands apparently being ideal for this fruit. 
Certainly, nowhere else in the world does pineapple reach such a 
degree of perfection as here, with the result that the Hawaiian 
product, in canned form, has largely supplanted canned pine- 
apple from other countries. Mention “canned pineapple” today 
to anyone in America and he or she will almost surely think of 
Hawaii, so inseperably are the two linked in the minds of all. 

With the rapid increase in the demand, owing to high qual- 
ity, rigidly observed packing standards and intelligently planned 
campaigns of publicity, have come marked improvements in 
growing and packing, prominent among which have been the utili- 
zation of the iron sulphate spray to make available a supply of 
iron for the growing plants; the development of mechanical cor- 
ing and peeling machines, whose rapidity and preciseness of op- 
eration are wonderful; the improvement in slicing machinery, and 
the development of the “eraidcator,” which recovers much of the 
fruit after the initial process of peeling, fruit which was largely 
wasted in the early days of the industry. A description of these 
processes will follow in due order. 

In Honolulu, chief city of the “Paradise of the Pacific,” is 
located the largest fruit cannery in the world. Indeed, it is 
doubtful if any other cannery, even one handling a general line 
of food products, has a larger daily capacity. During the height 
of the packing season of 1920 this plant set a record of 38,004 
cases in one day and on several other occasions this figure has 
been closely approached. The day the writer visited this plant 
late in July of the present year a record was established in the 
number of pineapple handled, this reaching the astounding figure 
of 656,524, but the fruit was running to smaller sizes than usual 
and last season’s record for cases packed was not equalled. 

Hawaiian pineapple canneries differ from most of those of 
the mainland in that they handle but one variety of fruit. Some 
of them operate practically the entire year, although the height 
of the season is in July and August. All are equipped with spe- 
cial machinery and it is not until the fruit reaches the syruping 
machines that the process becomes familiar to the general canner. 
Even then he will find much of interest since pineapple packers 
are constantly making improvements in equipment and Island 
plants will be found equal, if not superior, to the best canneries, 
in other parts of the world, in efficiency and sanitation. 

WHAT THE PINEAPPLE REALLY IS 

It is interesting to note that many of the visitors to Hawaii 
express astonishment when shown a field of growing pineapples, 
declaring that it was their impression that the fruit was grown 
on trees. This impression is probably more widespread than 
is generally supposed. Pineapples grow on plants that are 
searcely waist high, each producing one or more fruits, and there 
are few sights more beautiful than a well cultivated plantation, 


with thousands of golden pineapples gleaming like jewels in a 
setting of gorgeous green. The beautiful Hawaiian mountains 
are always in sight, crowded with clouds and frequently the fields 
extend down to the tropical sea of rarest blue, completing a pic- 
ture never to be forgotten by those fortunate enough to view it. 
Grown in surroundings of such surpassing charm and beauty it 
seems bu tnatural that Hawaiian pineapples should excel in 
sweetness and flavor. 

The name “pineapple” is a misleading one, being naturally 
suggestive of a tree fruit. The external appearance is that of a 
pine cane, while the term “apple” was used widely in early days 
to denominate fruit in general. ‘The pineapple is a native of 
America and is the most important member of the family to 
which it belongs, the Bromeliacae. This family has nothing 
to do with either the pine or apple families. 

The pineapple is not a true fruit, in the strict sense of the 
term, a true fruit being the product of a single flower. Instead, 
it is known as ‘sorosis,” or a collection of fruits formed by the 
cohesion into a mass of the ovaries and perianths of many flow- 
ers. Hundreds of flowers are produced by each pineapple plant 
and each flower produces a fruit, but these are wedged closely 
together and become moulded into one structuure. Strictly speak- 
ing, each “eye” of the pineapple is a fruit and the entire struc- 
ture is a compound fruit or sorosis. 


THE WONDERFUL HAWAIIAN PINEAPPLE FIELD 


Seeds are rarely found in the cultivated fruit in Hawaii, a 
most fortunate circumstance, since these are hard and unsightly 
and a canned produce filled with these would not be as saleable as 
the present seedless pineapple. On rare occasions a fruit is 
found in which pollenation has been effected, but in general the 
flowers are abortive. It is a very simple matter, however, to 
transfer the pollen from stamens to pistil by hand and efforts are 
being made year in and year out to develop new varieties that will 
be an improvement on present ones in form, size, sugar content 
and disease resistant qualities. More than fifteen hundred seeds 
have been secured from a single sorosis from flowers pollenated 
by hand. There are usually many seeds to be found in the wild 
varieties, the transfer of pollen being accomplished, no doubt, 
by birds and insects that visit the blossoms for their honey, but 
so far these birds and insects have not visited the Hawaiian 


fields. 
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FIVE GALLON CANS 


The Corn Products Refining Co. 
at their plant in Argo, IIl., are 
equipped with ‘‘BLISS’’ Can Mak- 
ing Machinery. 


The machine in the foreground is a 
‘‘BLISS’”’ No. 30 Arch Power Press, 


and it is shown panelling, forming 
the hoo and bending sides at right. 


angles on the 5 gallon Mazola cans 
The picture gives a glimpse into one 
corner of their busy can shop. 
Main len BROOKLYN, N. Y., U.S. A. 
American Factories: BROOKLYN, N. Y. onl HASTINGS, MICH. 
1857 CINCINNAT ALES ind 1921 
LONDON, ENGLAND, Pocock Street, Blackfriars Road, S. E, 2-c RIS, FRANCE, 100 ry Victor-Hugo, St. Ouen 
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THE INTRODUCTION OF THE PINEAPPLE INTO HAWAII 


There are many in Hawaii who contend that the pineapple is 
indigenous to the Islands, and who point out the fact that it may 
be found growing in the wild state in the Kona district of the 
Island of Hawaii, the largest in the group, as well as on one 
or two of the other islands. However, none of the explorers 
who visited the Islands in the days following their discovery 
mentioned pineapples, although they did list other fruits found 
growing there. The native Hawaiian word for pineapple is Hala- 
kahiki, hala being the name of the screw-pine, or Pandanus, a 
tree which resembles the pineapple plant in appearance and in 
its fruit, and kahiki the word meaning a foreign land. This 
in itself furnishes ground for the assumption that the pineapple 
is not a native of the Islands, and this is the accepted opinion 
of scientists. 

It is true, however, that the variety of pineapple found 
growing wild in some parts of the Islands is also to be found in 
Samoa and throughout Polynesia. It is not impossible that it 
may have been brought to Hawaii by natives on some of their 
early day voyages, but the most generally accepted theory is 
that it was introduced by some of the early white explorers. The 
pineapple is a native of Central and South America and may have 
been taken to Polynesis from there, but when and by whom is a 
mystery. 

Some authorities conjecture that the fruit may have been 
brought to Hawaii by the eminent explorer Vancouver, while 
others believe that the plant may have been introduced by Don 
Francisco Paulo y Marin, a Spaniard, who came to the Islands 
from Mexico, and who settled there, introducing many fruits and 
trees which are now well known. The first authentic mention 
of pineapples in Hawaii is to the effect that they were planted 
in 1813 by “Don F. de P Marin.” Another theory is that they 
were brought by a Spanish vessel wrecked on the Kona coast of 
Hawaii in 1527, Hawaiian tradition telling of a vessel wrecked 


A BATTERY OF SYRUPINF MACHINES 
NOTE THE SOLID CONSTRUCTION—CONCRETE FLOORS--ABUNDANT 


LIGHT—21 LINES IN OPERATION—AND “NO SMOKINC” 

about this time. It is definitely known that the Spanish touched 
the Islands shortly after this date, records in Spain mentioning 
the fact that in 1555 Juan Gaetane landed there and gave them 
the name of “Isles de Mesa.” 


2 MORE RECENT HISTORY 


Regardless of how or when pineapples were introduced on 
the Hawaiian Islands, the first ones planted proved vigorous 
growers and thrived in a wild condition in the Kona district. 
They were cultivated to some extent by the early white settlers 
and the fruit even preserved for the home use by the missionaries 
and those who followed in their wake. The quality of the fruit 
improved under cultivation and finally the commercial possibili- 
ties of pineapples were realized. A few were shipped to the 
mainland with bananas and found such a ready sale when de- 
livered in good condition that quite a shipping business seemed 
in sight at one time. However, the supply was small and trans- 
portation problems proved so complex that shipments were not 
made with much regularity, 
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__ It was necessary that the fruit be picked green, and green- 
picked pineapples are fiberous and bruise at the slightest touch. 
Then, unless the temperature is right they sweat and ferment, 
and not all the shipments proved profitable. The first lots were 


‘sent from the Island of Hawaii to Honolulu and from there trans- 


shipped to San Francisco, and it was to obviate the necessity for 
this costly procedure that some of the Kona variety of wild, or 
semi-wild pineapple, were set out on the Island of Oahu by Cap- 
tain John Kidwell, an English horticulturist, who established the 
first plantation in 1885, a date which marks the real beginning 
of the Hawaiian pineapple industry. 


Fortunately, Captain Kidwell was a man of scientific attain- 
ments and knew something about pineapples. He had tasted 
some of the hothouse fruit of England and knew that the fruit 
being exported from Hawaii was not of prime quality. His 
original plantation of Kona pineapples in the Manoa Valley, now 
a fashionable suburb of Honolulu, was supplemented as soon 
as possible by the Smooth Cayenne, which was secured through 
the reading of an advertisement in the “Florida Agriculturist.” 
At first a dozen plants of this variety were ordered and a year 
later an order was sent to Jamaica for one thousand plants, of 
which about six hundred grew. These thrived beyond his ex- 
pectations and the fruit proved a wonderful improvement over 
the variety he had first commenced to grow. However, he was 
not satisfied with his initial success and sent to London for 
four specimens of every variety known to British growers, re- 
ceiving in due time thirty-one different species. In turn, these 
were carefully tested, but the Smooth Cayenne gave the best 
wn and was selected for proporation on a commercial 
scale. 


Before engaging in this experiment Captain Kidwell had 
converted an old residence in Honolulu into a forcing plant and 
developed a number of ideas in regard to the propogation of 
plants from stumps, ideas which are closely followed today in 
experimental work. The early work was carried on in co-opera- 
tion with Charles Hensen, who had shipped the first pineapples 
to San Franciso, but the latter died soon after the plantation 
had been established in Manoa Valley, and Captain Kidwell car- 
ried the work on alone, selling as much of the product locally 
as possible, the surplus being shipped to the mainland. 

It became apparent at an early date that the market for 
pineapple must be enlarged and by the time ten acres were under 
cultivation Captain Kidwell enlisted the attention of a friend, 
John Emmeluth, who followed the trade of a plumber, and ex- 
periments were made in canning the fruit. These experiments 
were made in 1891-92 and the first lots of a few dozen were used 
in the families of those interested. 


The shipping of pineapples in the fresh state did not prove 
the success that had been anticipated, owing largely to trans- 
portation difficulties, and Captain Kidwell came to the conclu- 
sion that it would be well to try and build up a business on the 
eanned article. Accordingly, a tract of land, consisting of one 
hundred and forty-five acres, was leased at Apokaa, near Wai- 
nahu, a hundred thousand plants were set out, and the Hawaiian 
Fruit and Packing Company was organized, with Captain John 
Kidwell as president, and John Emmeluth as treasurer. A small 
cannery was erected and the first shinment of canned pineapple 
from the Islands was made in 1892. No records exist as to the 
extent of the initial pack, but it must have been small, since at 
no time were there more than seventy-five acres undes cultiva- 
tion and there was much waste in the early canning methods. 

When the cannery was erected the real difficulties of the 
enterprise. cropped up, no one connected with the new firm hav- 
ing the slightest knowledge of the working of a commercial plant 
of this kind. Nor could anyone be found on the Islands who knew 
anything about the canning of fruit, the packing of fish on a very 
limited scale having been the only canning work that had heen 
attempted there. It was decided to bring in an expert from Bal- 
timore, even then well known throughout the world as a canning 
center, but an unfortunate selection was made and the man who 
was brought over at a heavy expense, proved to know little more 
than his employers about the canning business. 

It was then decided to experiment and some exhaustive tests 
were made, particularly to secure a standard for the cooking 
period. Some members of the company suggested that the fruit 
should be cooked for at least half an hour, while others contended 
that ten minutes was ample time. Following the experiments it 
was agreed that fourteen minutes was about the proper time for 
this and this cooking period was maintained during the time that 
the company remained in business. 

The Hawaiian Fruit and Packing Company operated a can- 
nery for six years and it is said to its credit that during this 
period not a single complaint was ever registered of spoiled fruit, 
a unique experience in a new venture, This was due not only to 


a 
— 


HIGHEST QUALITY 
Chili Sauce 


Tomato Catsup 


Whole Tomato Puree 


Greenabaum Bros., Inc. 
SEAFORD, DELAWARE 


2310 BROOK ST. 


Approved construotion, mac hine-plan- 
ed joints, hoops, of proper size and num- 
ber, with a positive grip, and the fact 
that Caldwells are built by men who have 
been making superior tanks for over 30 
years. These are some of the! reasons 
why all Caldwell Tanks cannot possibly 
bulge, break or leak. Tanks of all sizes 
for all purposes. 


Send for Catalgue 
W. E. CALDWELL CO. Inc. 


LOU'S“iLLE, KY. 


Label Pastes 


For Canners 


TINNOL The only strictly neutral 
Paste for labeling on tin. Sticks 
on lacquered or plaintin. Pre- 
vents rust spots. Does not affect 
the most delicate colors. Does not 
warp or Wrinkle the paper. Keeps 


sweet in any weather. All ready 
for use. 


LABEL GLUE 1708-CC This gum we 
recommend especially for use in 
the ERMOLD WORLD and similar 
makes of bottle! abeling machines 
for attaching labels onto bottles. 


MACHINE GUM For labeling on 
glassand wood. Will resit mois- 
ture and keep your labels where 
you put them. Will not affect 
gloss or stain delicate papers Al- 
ready for use. 


ARABOL LABELING MACHINE PASTE 
An adhesive of extraordinary 
merit. Much stronger than flour 
Paste. Will keep in sweet eendi- 
tin for more than three months. 
Made especially for the KNAPP 
BURTand MORRAL machines a1.d 
all machines using flour paste. 


LIQUID PICK-UP GLUE No 3784-T A 
clean and highily concentrated 
adhesive, ready for use on the 
BURT and KNAPP and similar 
machines for difficult or varnish- 
ed labels- 


EXPRESS GLUE 2662-B This glue we 
recommend for tue shipping and 
labeling room for attaching labels 
by hand or brush to paper, wood, 
cardboard, burlap, etc. 


All of the above preaparationsare packed in 55-gal. casks. 3-gal. bar. 


rels. 10-gal. kegs and 5-gal. kegs, 


CONDENSED PASTE POWDER One pound will make two gallons or 16 
pounds of pure white paste ready for use. Much better, stronger and 
smoother than flour pa te. Made intwo minutes with boiling Water 
or live steam. No acid. Willnot stain. Can be usedon KNA PP or- 


ot°er labe ing machines. 


Packed in 300-Ib. barrels 150-lb. barrels, drums, 50-lb-drums 


25-lb. durms, 10-"b. bags. 


AMERICAN COLD WATER PASTE POWDER Made up i: 2 minutes with 
cold water. Thr e pounds make 2 gallons of thi & pa te. 
Packed in 300-lb.bbls.; 15J-lb. bbls 1°0-lb drums; 50-lb. drums; 25- 


lb. drums; 1€-1d. bags. 


The Arabol Mnfg. Co. 


Largest Paste and Gum Manufactrers in the World 


100 WILLIAM ST,, 


Samples for Test on Request 


NEW YORK 


Get Full Sales Power 
in Your Labels 


A label or a package, to be good, 
must appeal toa woman. And women 
are influenced by the right use of 
color. That’s our business—the right 
use of the right color for labels. This 
is Color-Printing Headquarters, where 
keen study has developed the ability 
to put sales-thought into 


LABELS, POSTERS 
WINDOW DISPLAYS 


You are invited to come here for 
your color-printing. On our books, 
are thousands of customers who have 
been coming back, year after year for 
a business life-time because they know 
that our work and our prices are right. 
We value small orders as well as large 
ones, and our aim is quality in every 
shipment. 


THE UNITED STATES PRINTING 
AND LITHOGRAPH COMPANY 


Cincinnati, 55 Beech Street 
Baltimore, 439 Cross Street 
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the fortunate selection of a proper cooking period, but also to the 
rigid system of inspection inaugurated and maintained by Cap- 
tain Kidwell, and one which, incidentally, has since been followed 
by other pineapple packers. All of the cans in which the fruit 
was packed were manufactured by hand on the Islands and the 
tinplate used was of a very fine quality. Every container which 
showed the slightest indication of being defective was at once 
rejected and these, with their contents, were purchased by Japan- 
ese for their own use, at much below the prevailing market value. 

Great care was exercised by the management of this pioneer 
firm to secure a full pack in each container and improvements 
were made in the peeling equipment so that undersized fruit 
could not be used. At first the two and a half pound size was 
used exclusively, but it was soon found that there was much per- 
fect fruit that could not be packed in this size can and adhere 
to the full-pack policy and the experiment was made of peeling 
and packing these whole in one and a half pound tins. To the 
agreeable surprise of Captain Kidwell and his associates, this 
fruit brought the same price in the mainland markets as did 
that packed in the larger size. The packing of whole pineapples 
has been practically discontinued by the concerns now in the 
business, although some may occasionally be seen packed in 
glass. 


The first pineapple to be packed on the {slands was dis- 
posed of through the William Dimond Company, of San Fran- 
cisco, and met with a fairly active sale. Captain Kidwell, who is 
still alive, and hale and hearty, enjoys telling about a request 
received from the San Francisco distributing company for a 
quantity of extra fancy pack to be used by the members of the 
traveling staff. It happened that the canning season had just 
come to a close so a letter was sent in reply suggesting that the 
salesmen take their samples at random from the current ship- 
ment. This was done and the letter was widely used by the sales- 
men to supplement their selling arguments, forming some of the 
first pineapple advertising to the grocery trade. Henry May & 
Co., still one of the leading grocery houses of Honolulu were 
active in the early distribution of canned pineapple in the local 
market and later the control was secured in that field by Fred 
Waldron, of the Theo. H. Davies Company, purchases being 
made in quantity lots. 

The acreage devoted to pineapple by the Hawaiian Fruit and 
Packing Company was also well adapted to the growing of sugar 
cane and overtures were made to Captain Kidwell to induce him 
to change from the growing of this fruit to the cultivation of 
cane. The continued arguments had their effect, with the result 
that he organized the Apokaa Sugar Company, sublet his fields 
to the Ewa sugar plantation and sold the pineapple cannery to 
the Pearl City Fruit Company, retiring from the business in 1898. 
The subsequent development of the pineapple fadustry in Hawaii 
is founded on his selection of the Smooth Cayenne as the best 
commercial variety and on his conviction that the future of the 
business lay in the canned product, rather than in shipping the 
fruit in the green state. He has seen the industry grow in the 
short space of twenty-seven years from the experimental stage, 
with a very limited output, to the point where the investment in 
equipment alone amounts to millions of dollars and where the 
annual output almost touches the six million case mark. 

MODERN METHODS OF PINEAPPLE GROWING 

A large part of the pineapples produced in Hawaii are grown 
on the island of Oahu, on which Honolulu is located, but the in- 
dustry has spread to Maui and Kauai, and has returned to the 
Island of Hawaii, which was an early producer, but which dropped 
out of the business for a time. Land suitable for this crop is 
to be found on Molokai, and other islands in the group, and the 
industry will doubtless be expanded with the development of 
broader markets. About forty thousand acres are being devoted 
to pineapple culture on the Island of Oahu and it is believed 
that the limit in acreage there has about been reached, unless 
land now being devoted to other crops is secured. Estimates have 
been made which lead producers to believe that the present pack 
of about six million cases a year can be readily incresaed to ten 
million cases, but these are based solely on the acreage now in 
sight and do not take into consideration possible deterioration 
of fields and fruits, problems which are receaving the close at- 
tention of growers. 

A large part of the acreage now devoted to pineapple cul- 
ture was formerly regarded as waste land and was largely used 
as cattle ranges. The division of land on the Islands between 
sugar-cane and pineapple plantations is largely determined by 
irrigation possibilities. The land along the coast which can be 
readily irrigated is given over to sugar-cane, a crop which re- 
quires much water, while the upland and foothills, where irriga- 
tion would be too expensive, or quite out of the question, are 
given over to pineapples, which are not irrigated and which re- 
quire no more water than comes in the average rainfall. The 
precipitation on the Islands varies greatly, ranging but a few 
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inches in some localities to as much as six hundred inches a year 
in other places, so that the growing of pineapples is carried on 
under widely different conditions, even on the same island. An 


- interesting example of the great difference in the amount of rain- 


fall between points located but a short distance apart is to be 
found at Honolulu. The annual rainfall in the auwntown section 
of the city is but about twenty-five inches, while that at the Pali, 
Oahu’s incomparable scenic attraction but six and a half miles 
away, is one hundred and fifty inches. 

The chief center of the pineapple plantations on the Island 
of Oahu is Wahiawa, which is also near the geographical center 
of the island. From Honolulu one goes to Wahiawa either by 
train, or by automobile over an excellent highway, the road lead- 
ing at first through fields of waving sugar-cane, rice and taro, 
finally climbing to a central plateau with a noble mountain range 
on either side. On every hand, as far as the eye can reach, ex- 
tend the pineapple fields, many of them extending far up on the 
mountain sides, hanging there like patterns on a priceless ta- 
pestry, the colors varying with the age of the fields and with the 
season. No land capable of cultivation is wasted, the bottom and 
sides of the numerous gulches which traverse this plateau and the 
surrounding foothills being as carefully tilled as the more level 
stretches. 

Great tracts of land are controlled by lease or by actual 
ownership by the large pineapple companies, thus insuring an 
uninterrupted supply of fruit at the lowest possible cost, but 
there are also many independent growers and the small tracts 
are numbered by the hundreds. The price paid for fruit varies 
with the market price received for the canned product and, on the 


PART OF A CANNERY DINING ROOM 
SEATING 17 OPERATIVES, NOTE EXTREME CLEAN- 
LINESS—AND LIGHT’ 

whole, has always been very satisfactory, especially for wers 
located in favored districts. During the peak of high clean fol- 
lowing the war growers received more than $40 a ton for prime 
fruit, but the price this year will average about $10 less than 
the peak prices on account of lower prices on the canned article. 

Farming methods on the large tracts on the Islands are 
strictly modern and fully as advanced as those on the main- 
land. Wide use is made of tractors and the most approved 
equipment, much of which is designed to meet local conditions. 
The preparation of the soil for planting consists of plowing the 
ground to a considerable depth, discing and floating it to break 
up the clods and running furrows to drain the field, where 
needed. On steep hillsides furrows and plant rows follow the 
contour of the ground to prevent the washing away of the soil, 
the rainfall at times being quite heavy. 
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PRESIDENT STRASBAUGH ANSWERS STARE 


Under date of September 10th, Frank T. Stare, of The Gro- 
cers’ Supply Co., a brokerage firm of Wausau, Wis., severely 
criticised the recent pea statistics, and at the same time the Na- 
tional Canners’ Association, as well. This was in a circular letter 
to the trade, but President Strasbaugh would not allow it to go 
unanswered. We give here the letter of Mr. Stare, and the an- 
swer of President Strasbaugh : 


Wausau, Wis., September 10, 1921. 

Gentlemen: The N. C. A. are fast workers. The last peas 
were packed in Wisconsin on August 2. And on September 2, a 
full printed statistical report of the year’s operations was on your 
desk. 

Statistics, to be of any value, must be accurate and timely. 
Inaccurate statistics are worse than valueless; they are mis!ead- 
ing. Every well posted man connected with the pea canning in- 
dustry knows that the N. C. A. figures on the 1920 pea pack were 
at least a million cases too high. This grotesque blunder cost the 
eanners (and jobbers, too) hundreds of thousands of dollars. 

It is ludicrous to assume this impossibility of compiling ac- 
curate statistics of the canning industry. One is rather forced 
to agree with the canner, who the other day said, “the officers of 
the N. C. A. are so busy providing ways and means for paying 
their own salaries, that they have little time left for anything 
else.” We have had a number of years of Autocracy; why not 
try a Democracy? It would at least have the advantage of in- 
suring the co-operation of the membership, so necessary for any 
industrial organization to properly function. 

It is my personal opinion that the figures for 1921 have 
again overshot the mark around three-quarters of a million cases. 
I know they have Wisconsin three hundred thousand too high. 
Private advices from one of the best informed men in Utah would 
indicate that they have them pegged a hundred and fifty thousand 
cases too high. 

I recently said to a group of wholesale grocers, “I believe that 
the consumption of Staple Food Products is susceptible to mathe- 
matical caleualtion, with the same degree of accuracy, that the 
Actuary forecasts death or fire losses.” And I reiterate that as- 
sertion here and now. 

The N. C. A. could and should be of untold value to the 
industry at large. First, by gathering and compiling accurate 
and reliable statistical information germane to the industry, in- 
cluding the buying powers of the public. Second, by the dissemi- 
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nation of this information at the psychological moment. With 
available stocks, average consumption and the buying powers of 
the public known factors, an analyst can compute the exact price 
necessary to move any commodity. 


For present purposes, let us assume the correctness of th: 
N. C. A. statistics. The 1921 pea pack is the smallest, but one, 
since 1912. It is over four million cases short of last year, or 
664% per cent. of the 1920 pack. It is half a million cases smaller 
than the ten year average, and a million and a half cases less 
than the five year average. In addition to which should be taken 
into consideration the increased annual consumption of nearly a 
million cases. So the pack is in reality approximately two and 
a half million cases short of average consumption. 

Now then, what about the purchasing power of the public? 
According to the last census, we have in the United States proper 
forty-five million workers, divided into three, almost equal groups 
of fifteen million each; agricultural, industrial and marketing. 
The Department of Labor estimates the present purchasing power 
of these groups as follows: 


Agricultural 


67% 


What will be the probable effect of the diminished purchas- 
ing power of the public on the canned pea industry? 

The agricultural group are not large consumers of canneil 
vegetables at best, and probably do not affect the situation much 
one way or another. . 


The industrial group are large consumers of canned peas. 
Naturally, they are the consumers of the cheaper grades of peas; 
the sub-standards, the standard No. 4 and No. 5 Alaskas, and No. 
5 sweets. The pack this year was particularly short on these 
grades. There were comparatively few sub-standards packed. 
And they are practically all out of packer’s hands. The pack of 
the large siftings of standard peas is the smallest in fifteen years. 
For example, the pack of standard No. 5 sweets—in Wisconsin— 
was only 16 2-3 per cent that of 1920. One chain stere outfit 
buys more of this grade of peas annually, than was packed in 
Wisconsin this year. The fact that this grade of peas is largely 
out of packer’s hands is evidence that the industrial group can 
and will buy their share of the pack. 

The marketing group—the “White Collar’ crowd—which in- 
cludes the banker and the twelve-dollar-a-week clerk, have only 
been shorn of 20 to 25 per cent of its purchasing power. They 
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can eat a whole lot less peas than ever before, and still consume 
the extra standard and fancy peas before the pack of 1922. 
As I see the situation, the statistical position of canned peas 


is good. Available stocks will all go into consumption at reason- . 


able prices—but not at prohibitive prices. Don’t overlook the pur- 
chasing power of the public, and this pack will go into consump- 
tion at a fair profit to all concerned. 
Yours very truly, 
FRANK T. STARE, President. 

Aberdeen, Md., September 15, 1921. 

Mr. Frank T. Stare, 
President Grocers Supply Company, 
Wausau, Wisconsin. 

Dear Sir: From time to time I have read with interest vari- 
ous articles in the tradé papers emanating from you, and I have 
always with pleasure commended these articles, not only from th» 
correct view which you seemed to indicate, but also the attractive 
manner in which you are accustomed to write articles of this 
kind. 

This being my attitude toward anything that emanated from 
your pen, I felt a certain amount of surprise when I was handed 
your letter of the 10th. 

In the first paragraph of this letter, I want to say that I 
think your facetious fling is uncalled for and entirely unnecessary. 
It is true, the National Canners Association has often been ac- 
eused of slow work; in fact, association work is necessarily slow 
work, an criticisms of this kind are usually without consideration 
of the time that is necessarily required for association work, 
especially when the large majority of workers are unpaid mem- 
bers simply contributing their time as they can spare it from their 
business without any compensation whatsoever. 

A criticism of fast work on the part of the National Canners 
Association is somewhat unusual, and, of course, your circular 
is so worded as to indicate that the statement that the National 
Canners Association are “fast workers” is ironical. 

The National Canners Association does not produce, buy, or 
sell. Its sole purpose is the elevation and enhancement in value 
ef the canning industry. There are necessarily some paid officers, 
but 90 per cent of the work of the National Canners Association 
is done by member canners who contribtue their time free of 
charge to the furthering of the cause of the National Canners 
Association and its members. 

The National Canners Association would be very much more 
of a success if there was more co-operation among members and 
various distributors of canned foods. Unfortunately, however, 
there are some who prefer to knock rather than offer construc- 
tive criticism and effort in order to accomplish the success which 
is believed to be obtainable by those who are really doing the 
work for the National Canners Association. 

With such facts before us, I beg to advise that it is the 
intention of the National Canners Association, and I cannot con- 
ceive how anyone would think there was any reason for the asso- 
ciation to do otherwise, to obtain statistics as nearly correct as 
possible. Just why the National aCnners Association would want 
to see the statistics larger than they really are, I cannot con- 
ceive, or, why it would want to make itself a laughing stock 
by issuing incorrect figures. This, I believe, is unthinkable. 

Regarding the pea statistics, the National Canners Association 
was. prompt this year. It is always just as prompt as it can 
possibly be when it undertakes any work of this kind, and when 
it is not as prompt as it would seem it should be in accomplishing 
certain purposes, there are good and sufficient reasons, if one 
would take the time to investigate, which, of course, ordinarily 
would require more time than the attempt to criticise without 
cbtaining necessary data. The latter is always the easiest way, 
but the easiest way is not always the way that accomplishes <2 
most. 

Referring to the pea statistics, the major percentage of pea 
statistics are always above the signature of the individual pea 
canner. There may be some who do not co-operate in giving 
these figures to the National Canners Association for reasons of 
their own, and Wisconsin, I understand, is not exempt in this 
regard. When we are unable to obtain statistics from every can- 
ner, if is our custom to endeavor to obtain from other reliable 
eanners the figures of the individual canners who will not co- 
operate with the National Canners Association, and, of course, in 
order to have our statistics as nearly correct as possible, we are 
accustomed to obtain these figures from men in whom we have 
utmost faith and confidence. And would advise that the asso- 
ciation has signed statistics from every packer of peas in Wis- 
cousin with the exception of eleven. These eleven were estimated 
as indicated above. The number of cases involved in these esti- 
mates in Wisconsin is 445,000. Since this estimate was made, 
one of the parties on whom an estimate was made at 60,000 cases, 

has sent in his pack as 120,000 cases. 
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If this is any indication as to the total, the National Canners 
Association figures are too low rather than too high. 


With these facts before you, I would very much appreciate 
any suggestion on your part as to how the National Canners’ 
Association could better collect these statistics and have them 
more nearly correct. Of course, in ali cases the National Canners 
Association will reserve the right that in collecting these statistics 
it will in no way endeavor to do anything that will adjust the 
selling price in any way whatsoever, nor will it in any way cater 
to those who are long or those who are short on their holdings of 
spot peas or their purchase of futures. 


Possibly you can tell us of a very much better method of 
obtaining these statistics above each canner’s signature and how 
we can obtain the co-operation of every canner so that he will 
at least for the good of the industry tell us in a confidential way 
his exact pack of peas, or any other product. If you can, of 
course, we will have a method that will make our figures absolute- 
ly correct and if we can obtain this kind of co-operation from 
every canner and distributor, this is surely the quickest way to 
abandon the so-called “autocracy” and put into effect the very 
much desired “democracy.” 


I have been closely associated with the workings of the 
National Canners Association for a number of years, and I have 
never seen anything done to hold down or crush out anyone 
who was willing to assist in the uplift of the Association or the 
industry. There has always been an indication to encourage 
and entreat everyone who would take part in the work that is 
to be done and I assure you it has always seemed to me that the 
“harvest was plenty, but the laborers were few,” and like every 
house of many mansions, the National Canners Association has 
not been the exception in the way of many doors and many knock- 
ers as well. 


One word more and I am through. I wish to refer to the 
part of your circular which states that “One is rather forced to 
agree with the canner, who the other day said, ‘the officers of the 
N. C. A. are so busy providing ways and means for paying their 
own salaries, that they have little time left for anything else.’ ” 
This remark makes me feel that those who feel that way are evi- 
dently not over friendly to the National Canners Association to 
say the least, and if such is their position, it is natural they are 
not posted as to what is being done to uphold and upbuild the as- 
sociation and the industry. 


It is also evident that those who feel this way have never 
done very much constructive work towards the uplift of the in- 
dustry, for if they had they would certainly work through the one 
and only National Canners Association which is existing at the 
present time. 


It is, of course, probably useless for me to inquire as to who 
the officers of the National Canners Association are who are so 
busy occupied in providing means for paying theis own salaries. I 
would appreciate even a suggestion from those who are not 
friends of the association as to who is referred to in this case, 
notwithstanding that I am fully aware that such a statement can- 
not be verified and it is impossible for anyone to name a single 
sataried officer of the Nationa] Canners Association who has ever 
endeavored to use his time in promoting his own personal gain. 
The National Canners Association has been high class from the 
start, and it is high class today, and if anyone can indicate any 
officer in the employ of the National Canners Association who is 
devoting his time to the promotion of his own interest and salary 
and not to the interest of the association, I assure you it wi 
give me great pleasure to at once request the resignation of that 
officer, no matter who he may be. I will esteem it a pleasure if 
you will enlighten me further in this regard, for I am certainly 
led to believe that you would not issue a statement of this kind 
without you had amp‘e evidence and prof, for I have every reason 
to believe that you well know that this is an apparent attack 
upon the National Canners Association, and those who read this 
document, which evidently has been given broadcast distribution, 
will feel that it is intended as such. 


Awaiting with interest your reply, I beg to remain, 


Yours very respectfully, 
PRESIDENT STRASBAUGH. 


et. 
fi 
4 
. 
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A remarkable book brimful of Chicago, Ill., July 14, 1921. 
of information for traders, has 


just been published by the New 

York Curb Market. CROP REP ORT No. 3 
This 40 page illustrated book gives a close-up of 
**AmerIcA’s SEconp LarcEst Stock Marker.’’ It 


contains subject matter of great interest on: divi- 
dend records, assets, earnings, etc., of many stocks. 


TO OUR CANNER FRIENDS: 


Crop reports now coming in from 
our field inspectors and travelers 
show disappointing conditions on 
Peas—some returns as low as five 
bags to the acre and different sec- 
tions very uneven in yield; other 
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extreme heat and dry weather. 
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should keep in mind that the total 
plantings of Seed Peas of canners’ 
varieties was very limited and the 
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1919 CENSUS REPORT ON CANNED FOODS Virginia ...... 970 2,284 New Jersey.... 57,960 179,638 


Washington ...__1,779 5,727 New York..... 919,612 8,440,696 
Bulletin No. 83-A Wisconsin Sethe 745,296 1,745,485 Ohio .......... 337,887 962,463 
National Canners’ Association 400,384 1,262°198 
- 14,402,725 $35,532, Wisconsin ..... 5, 7132, 
e Manufactures Division of the Census Bureau has sup- 
plied the National Canners’ Association with the following 
showing the total pack of canned food commodities for 1919. (24 a ) 
These statistics give the value and total pack of the various i “a 
canned food commodities produced in each state. Through the a Cases Value 24 Noes Ca 
courtesy of the Census Bureau they have been secured for the $ 
benefit of the canning industry considerably in advance of their Other States... 114/196 340,135 California 38,493 $ 119,018 
official publication. z Illinois ... 42,098 91,613 
The information covers a wide range of products on which 587,298 $ 1,846,041 ------- 122,068 
there have been no statistics collected by the National Canners’ Michigan 5,282 11,667 
Association. In view of the fact that it will be some months be- . ed York ered ory 
fore the official bulletin of the Census Bureau containing these Krant. Other States. 38.573 88,7038 
figures will be issued, there may be minor changes, however, (24 No. 3 Cans) . . 
such changes should be slight and few in number. For all prac- Total ....... 383,211 $ 861,436 
tical purposes, these figures may be regarded as final and in jyinois “Rin 
fact are so considered by the Census Bureau. It is suggested Indiana .|.../. 87.719 202,361 
that this bulletin, No. 83-A, be kept for reference. Michigan ..... 158,289 363,508 Sweet Potatoes. 
The number of cases of pineapple packed in Hawaii in 1919 ew York..... peopel ann, (24 No. 3 Cans) 
was obtained from an authoritative source. The figures show- Tennessee... 7,152 23.796 
ing the 1919 pack of salmon in Alaska, were obtained from the Wisconsin ..... 159,893 406,277 Arkansas ..... 15,649 $ 55,069 
Bureau of Fisheries. The Census reports on condensed and evap- Other States... 155,052 414,904 — tenes Ray tl poogend 
orated milk were in pounds, and in figuring the number of cases, Total ....... 1,202,125 $ 2,845,340 Georgia ....... 25,508 72,724 
48 pounds of milk was considered as representing one case. In Louisiana ..... 
like manner, 27 pounds of meat in these figures represent one Maryland ..... 
case, and a case of sausage 26 pounds. ee 
Spinach, 
(24 No. 3 Cans) 
VEGETABLES 


Cases 

Asparagus. Beans, Kidney. California... 370,075 $ 1,308,724 

( oO. ans oO. ans aryland ..... 256,627 834,032 
20.961 88.599 841,813 $ 2,477,719 

Cases Value Cases Value DOD scivnacsn's 13,010 45,300 

California ..... 994,669 $ 6,482,299 Indiana ....... 60,641 $ 171,215 Other States.. 15,715 61,842 

New York..... 4,109 39,651 Michigan ..... 62,354 216,192 
Other States... 7,826 49,679 New York...... yy 69,434 rs 676,388 $ 2,338,497 


Ohio 
1,006,604 Other States.. 


$ 6,571,629 72, 081 898,841 


Beans, Baked. _ Total ....... 429,104 $ 1,429,680 Squash. 
ryland ..... 47,26 635 
(24 No. 2 Cans) u (24 No. 3 Cans) Michigan ...... 63,117 201,201 = 
503,806 $ 929,742 Value 19,494 55,409 
ae yin Val Connecticut ... 1,391 $ 3,899 Vermont ...... 5,166 17,712 
345, jue Maine ........ 13,242 42,128 Other States... 36,400 99,943 
$ Michigan ...... 15,206 27,318 
729,346 Michigan 43,690 157.533 373,977 $ 1,142,266 


(48 No. 1 Cans) 


11,142,331 $28,551,342 468,569 $ 1,457,719 
Cases Value 
Beans, String. Beans, All Other. Tomatoes. California ..... 122,804 $ 689,085 
(24 No. 2 Cans) (24 No. 2 Cans) (24 No. 3 Cans) Indiana ....... 33,322 358,59. 
2 Maryland ..... 33,928 123,394 
Cases Value Cases Value Cases Value New Jersey.... 6,417 33,222 
California ..... 173,490 $ 518,762 Indiana ...... 180,826 $ 357,534 Arkansas ..... 140,054 $ 443,186 New York..... 3,508 25,442 
Colorado ohne 100,309 252,661 Maine ......... 9,378 29,518 California ..... 3,627,473 10,453,851 Other States... 17,750 70,945 


ove 217,729 $ 1,300,680 


3,335 

5 313,539 730,434 917,285" 2,482,729 
New York..... 722,585 2,600,177 83,434 222,126 Tomato Pulp. 
N. Carolina.... 4,630 9,518 | aes 584,403 $ 1,862,782 Kentucky ..... 31,623 102,658 (12 No. 10 Cans) 


Oregon ....... 27,902 84,019 Michigan ..... 120,781 "414,644 f Cases Value 
Pennsylvania .. 86,900 216,717 Beets. Missouri ....... 459,520 1,388,667 California ..... 158,972 $ 654,949 
Tennessee ..... 17,079 34,020 (24 No. 3 Cans) New Jersey.... 79,413 284,482 Colorado ...... 4,128 20,165 
51,028 123,250 New Mexico.... 13,289 58,488 Delaware ..... 31,933 99,830 
irginia .:.... Cases Value § New York..... 437,341 °#£1,748,626 Indiana ....... 
Washington ... California .... 80,533 $ 344,852 N. Carolina.... ¥ 26,291 lowa .......... 
Wisconsin ..... 305,142 899,998 Maryland ..... 12,220 £0505 Obilp 206.5005. 189,403 588,366 Kentucky ..... 10,674 125,544 
Other States. . 54,991 162,791 Michigan ...... 7,575 26,008 Oregon ....... 10,736 29,871 Maryland ..... 40,310 214,417 
New Jersey.... 59,204 189,085 Pennsylvania .. 170,492 532,769 Michigan ..... 31,283 158,257 
2,199,825 $ 6,607,080 Tennessee .... New Jersey.... 62,296 282,419 


Corn. 
(24 No. 2 Cans) 


Wisconsin .... 196,587 619,868 W. Virginia... | 82,821 238,963 Tennessee ..... 42,184 
Other States... 50,275 171 "163 Wisconsin ..... 23,083 SE eae 43,959 215,020 
Other States... 43,050 147,564 Other States. . 9,077 38,969 
Delaware 584,309 $ 1,951,344 
Evasesee 11,885,520 $38,067,999 Total ....... 739,055 $ 3,819,101 


Peas. 
(24 No. 2 Cans) 
acces (Continued Next Week.) 


(Note—The complete census report will be reproduced in 
the 1922 Almanac of the canning industry, published by The 
Pennsylvania .. 387,66 Michigan |.... 406980 1267356 Canning Trade, about the middle of January, 1922.) 

Vermont ...... 146,372 437,688 Minnesota ..... 68,513 176,911 


Total Cases Value 
California 
Illinois ... 
Indiana .. 
Iowa ..... 
Maryland 
Michigan ..-. 23,512 “Other State 14,541 44,287 
Louisiana ..... 10,821 32,219 Michigan 
232,217 New York...... 10,850 49,960 Delaware ...... 285,127 1,011,064 
Indian: 
Iowa 
: Maine 
Mary! 
Michigan ..... 59,020 421,30 ..... 213,004 90 
Minnesota . 516,347 1,402,307 Colorado ...... 85,714 254,694 


and most-called-for brand of canned 
fruits and vegetables in America 
‘and thus one of the 
most profitable 


IMPROVED STEEL PROCESS KETTLE 


Manufactured to hold 800, 1,000 and 1,200 2-lb. cans. Conceded 
to be the best; hundreds in use. Double thermometer pocket 
rivited to each kettle. Constructed so as to use either water, 
dry steam, or open bath process. 


ZASTROW 
MACHINE CO. 


Inc. 


1404-1410 
THAMES STREET 


for you to BALTIMORE - MD. . 
SUCCESSORS TO 


CALIFORNIA PACKING GEO. W. ZASTROW 


CORPORATION 


Double Seamers 


IF THE 


“Seal of Inspection’? 


Means Anything to You 


USE 
Max Ams Double Seamers 


THE MAX AMS MACHINE CO. 


101 Park Avenue New York City 


Tes our are Chicago Office} 


20 E. Jackson Boulevard 
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(< advertising has made 2 

DEL MONTE the best known 
Man | 
RENT 
| 


"PUBLISHED BY 
THE TRADE COMPANY 


A. I. JUDGE Manager and Editor 
Baltimore and Commerce Sts., Baltimore, Md. 
Telephone St. Paul 2698 


THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 44th Year, 


TERMS OF SUBSCRIPTION. 
Payable in advance, on receipt of bill. Sample copy free. 


Canada, $4.00 
Foreign, $5.00 


Extra copies, when ou band, 10 Cents each. 
ADVERTISING Rates—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 
Address all communications to THE TRADE Co., Baltimore, Md. 


Packers are invited and requested to use the columns of THE 
CANNING TRADE for inquiries and discussions among themselves on 
all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters wil] be ignored. A. I. JUDGE, Editor. 


Entered at Postoffice, Baltimore, Md., as second-class mail matter 
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EDITORIAL JOTTINGS 


Back To Old Form—We are glad once more to return to the 
old form of The Canning Trade, and to resume normal condi- 
tions after five months of strike troubles and annoyances. Our 
readers have seen the surface indications of these inward dis- 
turbances, and at times they were enough to discourage one, 
but they had no idea of the real, underlying troubles. Through 
them all, however, these readers and our advertisers were so pa- 
tient and faithful that it made our burden light, and we take this 
occasion to thank them sincerely for this patience and forebear- 
ance, and to apologize for the many annoyances we have caused 
them. 

It is intensely gratifying to note that despite the worst year 
the canners have ever put in, when from 50 to 75 per cent. of the 
canners did not open their factories at all, and the balance ran 
but a fraction of their normal, and despite the poorest service 
we have ever rendered, due to this strike since May 1st, we have 
lost in subscription cut a trifling percentage. It might reason- 
ably have been expected that 50 per cent. of the subscribers 
would have layed off during this year of inactivity, but they 
have not, as a fact not 5% of them have done so, and mainly 
only those who have gone, permanently, out of the business. 

And if anything the action of the advertisers has been even 
more commendable, and we hold them up to the rest of the busi- 
ness world as a bright example of “carrying-on” in the face of 
great odds. Many of the machinery and supply houses have done 
little or nothing during the past year, but they have plugged 
along doggedly, never lost their nerve and have never become 
pessimists, and we doubt if there is another such showing to be 
found in this country. Now these machinery and supply men 
realize that the battle has been won, in this canning industry; 
that. the bad year is behind them, and that the canners, who 
allowed their plants to run down during the past three years 
or so, must come back for greater amounts of supplies than 
ever before, because all the canners count upon running in 1922, 
and all machinery and supply men are ready to help them. 


THE CANNING TRADE. 


From now on we will all carry-on, with the evil days behind 


us. 


The Convention City—There will be a big host of canners, 
machinery men and others sadly disappointed to learn that the 
1922 Convention will not be held in Atlantic City; but it seems 
that city has been permanently removed from the list of possi- 
bilities, this time. Cincinnati, which was prominently spoken of 
for a long while, reports that it cannot heat the exhibition hall. 
Like the cry: “Remember the Marne,” this industry says: “Re- 
member Cleveland,” with its unheated exhibition hall, and will 
register, unanimously, “never again,” for such a hall. Louisville 
seems strongly in line at this time, but St. Louis is likewise a 
strong factor, and even Kansas City is very much in the ring. A 
decision will have to be made shortly, and it seems certain it 
will be one of these cities. 


‘tne N. C. A. Deserves Your Assistance—When anyone at- 
tempts to attack the iNational Canners’ Association he may reckon 
upon a worthy opponent in its President, Harry P. Strasbaugh. 
‘inere are a great many men in this country who will rejoice 
at any attack upon the National Canners’ Association, though 
just why they snould 1s a puzzle to us. Why there should pe 
enemies in tnis industry of the N. C. A. is a thing that cannot 
be explained, and which causes others, outside of this industry, 
to wonder. ‘here may be those who object tu the activities or 
the lack of activity as shown by the N. C. A.; who object to what 
is done or the way it is done, because they befieve that another 
way would be better, and that is all right and proper, as merely 
the evidence of a diiference in opinions. But what would be 
gained by destroying the N. C. A. and all the immense amount of 
splendid work which was done to bring it to its present posi- 
tion. Could those who wish to destroy it, build better? If they 
think they can why are they not lending their efforts to the 
present Association, to make it the kind of an Association they 
think it should be’ This Association is all for the industry— 
tor the canners—and it represents thee labor of the best minds 
and hearts of the industry over a decade of years. It cannot 
of course, please all men, but when what it is matched with 
what these new builders promise may be done, the overwhelm- 
ing majority of. the industry will vote for the present organi- 
zation. Men get out of an association of this kind only what 
they put into it, and if men have held away from the N. C. A. 
and refused to take ony part in it, they have no ground 
for complaint that it is not what they want it to be. The 
canning industry is not different to other industries in this 
country, where we have one or two workers and 98 or 99 
critics. We very much fear that if the progress of the industry 
were left to these critics it would soon become a mere mass of 
wrangling and contention with no substance or form, and neces- 
sarily no resulting benefits to anyone. What is needed badly 
right now is whole-hearted co-operation with the N. C. A. by 
everyone interested in this canning industry. With such co-oper- 
ation we would all soon see the very things we clamor most for 
now and do nothing to bring about. The truth is that the N. 


.C. A. has not functioned as it very easily might have done, be- 


cause it has never had the co-operation of the canners as it de- 
served, neither personally nor financially. It is an Association 
for the industry but not sufficiently of the industry. 


Will the Consumer Be Benefited?—When the Government 
was asked to ease down on the consent degree against the five 
big meat packers, and permit them to again re-enter the distri- 
buting field, the answer was made that if it were for the benefit 
of the consumers it might be done! As a shining example of 
political tom-foolery, we recommend that! The reason these big 
meat packers were driven out of the distributing business by the 
wholesale grocers was because they, the meat packers, could dis- 
tribute food products more cheaply and efficiently than could the 
jobbers or wholesalers. If the dear consumer had been considered 
for one single moment, which of the two distributors would have 
been chosen as the consumers’ friend? And the crass nonsense 
of this whole enactment is only equalled by the claim of the 
wholesale grocers that the meat packers had no right to be en- 
gaged in the handling of other products than meats as produced 
by slaughter. Picture the wholesale grocer, who handles every 
commodity under the sun in addition to groceries, or foods, from 
tooth-picks to pianos, telling the lawmakers that the meat pack- 
ers have no right to handle other than meat products! And the 
lawmakers harkened to them, and complied! Ye, Gods and little 


fishes, in all the annals of recorded history can you find its equal? 
And yet in this day the Attorney General asks if the public will 
“Where ignorance is bliss ’tis folly to be wise.” 


be served. 
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THAN EVER TO 


KNOW HOW TO PACK 


FOODS not only rightly 
but SAFELY 


GET A COPY OF 


IT IS MORE NECESSARY 


“A Complete Course in Canning” 


PRICE $5.00 


There is no other book tells you how to Can!! 


THE CANNING TRADE 
BALTIMORE, MD. 


SOSH 


To Secure the Best Pack of Peas 
at the Greatest Profit You Must Use 


HAMACHEK |DEAL 
GREEN PEA 


FRANK HAMACHEK,  KEWAUNEE, wis. 


Manufacturer of IDEAL VINERS, VINER FEEDERS and CHAIN ADJUSTERS 


ESTABLISHED 1880 


Complete Course 
te 
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An Ode to Pies—One of the best known and finest writers, 
as well as speakers of this industry, sends us this week a little 
gem more than well worth repeating: 

Blessings on the man who first invented pie! Latest 
figures show that 60,000 luscious, crust-covered and open 
face pies are made and eaten each day in the restaurants 
and hotels of New York; 75,000 in Chicago; 50,000 in 
Philadelphia. Scattering returns from Boston and other 
cities maintain the same ratio to population as these 
three strongly intrenched pie-eating centers. 

One billion of these eye-inviting, palate-pleasing 
creature comforts are made and eaten in the United 
States every year. Each day, thirteen million, five hun- 
dred thousand mouths are biting into the segments of 
at least, two million, eight hundred thousand perfectly 
symmetrical heavenly morsels, which titillate the aeso- 
phagus and incite a riot in the salivary glands. 

A few kind words and a slice of pie, have for ages 
been the outward or visible signs of hospitality as prac- 
ticed by high and low, rich and poor, bond and free. The 
pompous chef, master banker and humble housewife are 
under eternal obligations to a legion of canners, in 
whose kitchens and infinite variety of “fillin’” is pre- 
pared for this culinary delight and family friend. 

Hats off to the present day canner! Without his aid 
the people perish. His science permits him to stalk 
ahead of the calendar, to annihilate time and season, 
and to distribute in the cold, bleak winter months, the 
yield of vine and bush and tree, full-ripened and mel- 
lowed by warm, copious showers and the constant heat 
of summer suns. 

Fickle taste for a while, may taboo the uncommon 
dandelion, and turnip greens may wane. That such a 
fate awaits the great American pie, may the gods for- 
fend! All’s well; the canner’s occupation is safe; his 
business secure. To him is given the perpetual and 
pleasing task of supplying the “stuffin’” to appease the 
appetites of pie-craving millions. 
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| CALIFORNIA MARKET | 


The Appeal of the Fruit Growers In Its True Form—California 
Canners Not In Favor of Modifying Consent Decree—C. H. 
Bentley Outlines Condition of Fruit Market— 

Reports of High Prices For Tomatoes 
Unfounded—Coast Notes. 


San Francisco, Sept. 30th, 1921. 


The Meat Packer Question—Growers and packers of Cali- 
fornia fruits and vegetables were startled recently to learn that 
active steps were being taken to modify the provisions of the 
consent decree made a year ago last February, designed to pre- 
vent meat packers from engaging in the packing and distribu- 
tion of unrelated commodities. It has not been a matter of sur- 
prise that efforts have been made by the packers to have the con- 
sent decree changed, it having been generally understood that 
such efforts would be made after a lapse of time, but growers 
and packers have been a little taken back by the news from 
Washington to the effect that these steps were ostensibly started 
with an appeal from the organized fruit growers of California 
to Attorney General H. M. Daugherty: From the information 
that has been received Vernon Campbell, of the California Co- 
Operative Canneries has taken an appeal to Washington from 
the growers of California, declaring that canners have not been 
able to handle the crop this season and asking that the meat 
packers be permitted to engage in the business to furnish needed 
competition and lend the aid of their resources. It is generally 
understood by California canners that the California Co-Opera- 
tive Canneries was organized and financed by Armour & Co. 
and is owned by this concern, hence an appeal from this or- 
ganization is simply an appeal from the packers in disguise. 

When information came to California canners from Cali- 
fornia Senators to the effect that steps would probably be taken 
shortly to modify the restrictions on meat pacers, the Canners’ 
League of California went into action immediately and proceeded 
to sound its members on the matter. A questionnaire was sent 
out one day by the secretary, with the request that answers be 
returned by wire by noon of the following day, when a tele- 
gram was prepared and sent to Attorney-General H. M. Daugh- 


q 
4 


THE CANNING TRADE. 


erty. This. was signed by individual members of the organiza- 
tion, since replies were not received from all, owing to the short- 
ness of the time, and it was not desired to commit anyone with- 
out their definite consent. 


The telegram follows: “Representing more than seventy 
per cent. of the commercial pack of Central and Northern Cali- 
fornia fruits, vegetables and allied products we respectfully urge 
no action be taken toward removing present restrictions on meat 
packers, at least until you shall have held a formal hearing and 
enabled us to present our position. 


_ “If Vernon Campbell has made the statement that he reflects 
opinion of industry here he is in error. 

_ , “Alleged statement that canners here unable to purchase and 
distribute fresh fruit ~— this season should not be credited 
as witnessed by the fact that all available crop was bought from 
growers at steadily increasing prices. Northern California cans 
eighty per cent. of fruit and vegetables in the State. Request 
reply to Preston McKinney, 112 Market street, San Francisco.” 


The telegram was signed by the J: C. Ainsley Packing Co., 
Bayside Canning Co., F, E. Booth Co., California Food Special- 
ties Co., California Packing Corp., Croker Packing Co., D. Di 
Fiore Canning Co., Walter M. Field & Co., Filice & Perelli 
Canning Co., Golden State Canneries, Griffith-Durney Co., 
Hawaiian Pineapple Co., Hershel California Fruit Products Co., 
Hickmott Canning Co., Hollister Canning Co., G. W. Hume Co., 
Hunt Bros. Packing Co., George E. Hyde & Co., H. Jones & Co., 
Kings County Packing Co., Leighton Co-Operative Packers, Lodi 
Canning Co., Pacific Coast Canning Co., Pacific Coast Syrup Co., 
Pratt-Low Preserving Co., H. G. Prince & Co., J. F. Pyle & Co., 
Richmond-Chase Co., San Leandro Canning Co., Santa Clara Val- 
ley Canning Co., Santa Cruz Fruit Packing Co., Tamal Packing 
Co., Thomas-Body Co., Winters Canning Co., Workman Pack- 
ing Co., F. G. Wool Packing Co. and the Smith-Frank Packing 
Company. 

Market Situation—C. H. Bentley, vice-president of the Cali- 
fornia Packing Corporation, and head of the sales organization 
of this concern, outlines the situation on canned fruits and vege- 
tables as follows: “The situation in regard to California canned 
fruits is a very satisfactory one, following a period of con- 
siderable uncertainty. Early in the season jobbers refused to 
anticipate their requirements but with the damage to fruit crops 
in the East, and the drought in Great Britain and Europe, an 
unexpected demand materialized, almost over night The hold- 
over pack has been closely cleaned up and there is but little 
of the new pack remaining unsold. Business is still active 
on such lines as are to be had. Tomatoes are coming on very 
late and are being handled even now on a very limited scale. 
Plants will not be enabled to operate very extensively until well 
in October and as the acreage is small and the crop light, the 
pack will be the smallest in many years. Early rains or frosts 
can cut the output very materially. Hawaiian pineapple is sell- 
ing freely and our firm is oversold on some grades of No. 2% 
sliced. The fruit has been running to smaller sizes this year and 
a larger part of the crop has been packed in No. 2 cans than 
usual. We are offering to make up the shortage in the No. 2% 
size with No. 2 and the trade in general is accepting this. The 
campaign on crushed and grated pineapple is producing results 
that may be described as being very satisfactory.” 

Apples—The packing of apples is now under way in Cali- 
fornia and gallon pie apples are now being offered by several 
interests. The California Packing Corporation has named a price 
of ee on this grade, but some other canners are offering stocks 
at $5.50. 

Tomatoes—Future prices have not been named on tomatoes, 
as yet, but the California Packing Corporation has put out prices 
on Del Monte tomato sauce at 6714 cents. Reports are coming 
in from growing districts to the effect that packers are offering 
as high as $30 a ton for tomatoes, but leading packers declare 
that such reports are unfounded, although $25 has been paid in 
a few instances for very fine stock. 

The Pacific Canned Fish Brokers Association has put out 
figures on the estimated pack of salmon for 1921. The output 
for Alaska, Siberia, British Columbia, Puget Sound and Columbia 
River is placed at 4,392,000, or more than 2,000,000 cases less 
than that of 1920. The Alaskan pack is figured as follows: Reds, 
1,670,000 cases; kings, 90,000; echoes, 70,000; pinks, 520,000, and 
chums, 317,000. The pack in British Columbia is estimated at 
408,000, as compared with 1,188,000 in 1920; that for Puget 
Sound at 627,000, as compared with 166,500 last year, and the 
Columbia River, 285,000, as against 481,500 last year. The main 
shortage is in pinks and chums, which figure 47 per cent. of last 
year’s pack, as compared with 66 per cent. for all varieties. The 
British Columbia pack has been largely sold already, all that re- 
mains being some of the cheaper grades of ~_ quae pack. 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. You are unlikely to be interested every week, in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. 


Rates upon application. 


For Sale—Machinery 


FOR SALE—Morgan 8-Track Nailing Machine, 
motor driven, on wheels. Motor is 3 H. P. D. C. 115 
volt. Price $700.00, f. o. b. Ft. Wayne, Ind. Chas. N. 
Braun, 825 Calhoun St., Ft. Wayne, Ind. 


WANTED—We are in the market for 5 carloads 
of Tomato Pulp, packed either in 5-gallon cans or in 
No. 10 cans. We want whole pulp. State specific grav- 
ity, when packed, best lowest possible price and what 
you have to offer for immediate shipment. Useless to 
answer unless you have the quality and quantity. Ad- 
dress Box A-895, care of The Canning Trade. 


FOR SALE—lIn stock for immediate shipment— 
Boilers, Engines, Pumps, Tanks and Stacks; new and re- 
built. Address Louis A. Tarr, Inc., 203 W. Conway St., 
Baltimore, Md. 


FOR SALE—One Sprague Reynolds Separator for 
removing Thistles and split peas, with Glass patent 
chain and buckets. Four Sprague Sanitary Metalic 
Picking Tables, 10 feet long, all in good condition. Ad- 
dress Box A-900, care of The Canning Trade. 


FOR SALE—We offer 20,000 gallons Whole To- 
mato Pulp, packed in No. 10 tins, specific pravity 104. 
Submit us your best offer entire lot. Address Box 
A-896, care of The Canning Trade. 


FOR SALE—24,000 Sanitary Cans, No. 2, with re- 
shipping cases; first-class condition; reasonable price 
for quick action. Forty miles from New York City. 
Address Box A-898, care of The Canning Trade. 


FOR SALE—Burt, styles A and B, Labelers for No. 2 and 
No. 3 cans. Rebuilt equal to new. Ready for immediate ship- 
ment. S. F. Sherman, Utica, N. Y. 


FOR SALE—One Elgin Filler 
Two Sprague Finishing Machines 
Five Sprague Finisher Screens. 
Sixty-four Sprague Finisher Brushes 
This equipment is in good condition and will be 
sold at bargain prices. Address Box A-901, care of 
The Canning Trade. 


FOR SALE—A fully equipped canning plant in operation for 
all lines fruits and vegetables, 60 horse power boiler, 20 horse 
power engine, railroad siding and two good wells. Inquire A. G. 
Gentz, Lineboro, Md. 


Wanted—Miscellaneous 


_ WANTED-—A second-hand Sprague Canning Ma- 
chinery Company Closed Retorts, size 40x 72, com- 
plete, with thermometer, fifteen-pound steam gauge, 


and iron crates. The Rider Packing Co., Crothers- 
ville, Ind. 


CAN MACHINERY—Wanted, two McDonald No. 
3-B Double Die Automatic Presses. State prices, age, 
condition and where same can be inspected. Address 
A-906, care of The Canning Trade. 


EMPLOYMENT EXCHANGE. 


HELP WANTED. 
WANTED—-AT ONCE—Practical man, experienced in cook- 
ing and packing jams and jellies. Give reference, experience 


and expected salary. Enterprise B. Inc., Ridgewood Station, 
Brooklyn, N. Y. 


WANTED—man who thoroughly understands the cooking of 
jams and jellies and packing of same in cans and glass. State 
experience, references, and salary desired. Address Box B-891, 
eare of The Canning Trade. 


WANTED—At once a thoroughly competent processor for 
handling lima beans. Must know his business thoroughly, be 
strictly sober, and well recommended. Season runs until Novem- 
ber 15th. State salary and particulars in first letter. Address 
Box B-894, care of The Canning Trade. 


WANTED—Superintendent familiar with the manufacture 
of jams, jellies, preserves and processing of canned and glass jar 
fruits. Permanent employment, 200d salary with established re- 
liable house. State fully past experience and give references. 
Address Box B-897, care of The Canning Trade. 


POSITIONS WANTED 


WANTED—Position as superintendent or foreman, by a 
middle age man, married. Years of experience in canning and 
capable of installing, operating and repairing any kind of ma- 
chinery that would be found in or around a canning factory. Can 
give good recommendations. Address Box B-905, care of The 
Canning Trade. 


WANTED—Open for proposition as superintendent of some 
good, reliable canning company that appreciates a canner not 
only of one line but of all fruits and vegetables packed in tin 
cans, bar none. Have had 80 years’ experience in the canning of 
all different kinds of fruits and vegetables. Also experience in 
selling. Can furnish best of references from past employers. 
Address Box B-907, care of The Canning Trade. 


POSITION WANTED 


WHAT UAVE YOU TO OFFER 


Experienced in developing, 
manufacturing and selling can- 
ning machinery and equipment. 
---Address Box B-903, care 
The Canning Trade. 
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HELP WANTED--Continued 


WANTED—Manufacturing chemist with practical experi- 
ence in manufacturing Marmalade Bases, Marmalades, Juices, 
etc., from citrus fruits, to take charge of By-Product Department 
of big new packing house now being erected. Must be capable 
of purchasing and installing necessary equipment. Good open- 
ing for right man. Address Box B-898 care The Canning Trade. 


MANUFACTURE 
OF 
TOMATO 


WANTED—A double seamer man thoroughly familiar with PRODUCTS 


the operation of Max Ams No. 128 Double Seamer. State experi- Ve 
ence in detail and salary wanted. Address Box B-904 care the By W. G. HIER 
Canning Trade. 
SITUATIONS WANTED. former chief chemist and district factory supervisor of the 
oe 


WANTED—A high grade manager for an up-to-date can- 
ning company. Must be thoroughly competent as a manager 
and experienced in selling. Give references, salary expected and 
a — of former connection. Address Box B-902 care The Canning 
Trade. 


WANTED—Position as manager of canning plant. Ex- 
perienced in packing jams, green beans, tomatoes, apples etc. 
Qualified by experience to plan building and processes, install 
machinery and equipment from ground up. Address Box 
B-886 care of The Canning Trade. 


T. A. Snider Preserve Co. of Chicago. 


An up-to date book completely covering the manu- 
facture of whole tomato pulp, catsup, chili sauce, tomato 
soup and trimming pulp. . 

New Processes Bottling the same with- 
Complete formulas out after sterilization. 
ANEW, simple, accurate, How to pack trimming 
pulp testing method. pulp the government will 
The scientific preparation approve. 


of non-preservative cat- Twelve chapters of solid 
sup. meat—no 


$5.00 POSTPAID 
CASH WITH THE ORDER 


ORDER THROUGH ‘The Canning Trade’’ 


WANTED—Position as salesman with several years exper- 
ience in canning machinery desires to make a change. Have 
general knowledge of canning process and capable of advising 


best methods. Address Box B-887 care of The Canning Trade. 


OPEN FOR PROPOSITION—Man of 13 years’ experience 
as can salesman. Have covered half of the United States; am 
acquainted with canners and specialty men in all sections. Ad- 
dress Box B-888 care The Canning Trade. 


WANTED—Position as manager or superintendent thor- 
oughly familiar with the manufacturing of Pork and Beans, Cat- 
agg Tomato products. Address Box B-889 care The Canning 

rade. 


A Cameron Machine asks no indulgence; it 
stands up to its job. 


83 Lockseam Body - Maker with 
Soldering Attachment. 
150 can-bodies per minute 


CAMERON CAN MACHINERY CO. 
240 N. Ashland Ave. Chicago 
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CALDWELL “HELICOID” SCREW CONVEYOR with flight rolled from a single strip of metal, no laps or rivets to 
catch or tear your product. Internal bushings permit interchange with corresponding sectional flight conveyor, the same 
standards being preserved. From 3 inch to 16 inch diameter in black or galvanized steel. 


STEEL CONVEYOR TROUGHS black or galvanized, plain or perforated bottoms. 
Box ends, countershaft drive ends and conveyor hangers. 
A complete line of ELEVATING, CONVEYING and POWER TRANSMITTING MACHINERY. 


H. W. CALDWELL & SON CO. 


LINK-BELT COMPANY, OWNER. 
CHICAGO, 17th & Western Ave. 


THE CANNING TRADE. 27 oes 
N SS COA 
IN 3 
SSS = AA 
A _& Z 


CHICAGO MARKET 


rosts Have Appeared—Fancy Tomatoes Hard to Find—Crop 
Not Suitable for Famey Goods—Cauners Not Urging Sales 
of Tomatoes—Wisconsin Offer.ng Corn—How 
a Canner Can Hurt Himself, 
Chicago, September 30, 1921. 


The weather is bright and fine, but we are having frosts 
every night now, and I suppo.e that the canning of tomatoes 
and corn is practically over. It is so reported from the can- 
ning districts. 

Canned Tomatoes.—Fancy canned tomatoes are in some 
lequest, but none :eem to have packed any. I was told by a 
big Delaware canner that he had packed no fancy tomatoes and 
did not intend to, as he found .:t unprofitable. 

i wrote to the Secretary of the Tri-State Association for 
address of canners who could furnish fancy twos and threes to- 
matoes. He is a good fellow, and gave me several addresses, 
but they all stated that they had packed no fancy tomatoes this 
year. Indiana has tried to pack some fancy tomatoes this sea- 
son, but I have yet to see a sample from that state which will 
grade fancy. I suppose buyers will have to go to California 
for solid pack No. 2%s, which usually grade fancy quality. 

Indiana canners are not urging sales of tomatoes and buy- 
ers are not crying aioud for any. Prices East and West this 
week seem to be unchanged at the advanced price, but the ad- 
vanced stopped sales. 


Canned Corn—wWisconsin canners seem to be underselling 
the market, probably because they have no winter storage for 
the corn they have packed. 

Their quality is fine, good consisteney, color, fill, well 
sweetened, and they sold some today at a little less than 90c 
cannery to a Chicago wholesale house. This accounts fer can- 
ners from other states complaining about tueir brokers nut 
seiling corn to Chicago. The business is going to Wiscons‘i 
at prices other states are not making. 

However, there is very little buying of canned corn, as 
wholesalers seem well supplied. 


Canned Peas.—This market is practically closed except for 
No. 1 size, which are wanted, but which cannot be found. 

One canner from Wisconsin came to Chicago this week 
and placed the sale of a lot of about 3,009 cases assorted peas 
in the hands of five brokerage houses. The r2sult was that all 
these houses were offering the one lot, and buyers thought the 
atinosphere and woods and waters were fiiled with canned peas, 
and of course would not buy. Smart canner that, to put him- 
self in competition with himself five times in the same market. 

Canned Salmon.—Libby, McNeil & L.bby advanced their 
price on Red Alaska talls to $2.50 Pacific Coast this week. They 
had been selling at $2.35. Prices quoted this week on salmon 
f. o. b. Pacific Coast are as follows: 


The freight in carload lots of 60 thousand pounds to all 
common points east of Missouri River is 95c per hundred lbs., 
or 17¢ per dozen on No. 1 tall and 9c per dozen on \% fiat. 

There has been some buying of salmon during the week 
at prices quoted, as stocks are low with wholesalers in Chicago. 

Canned Shrimps.—The telegrams say that there was a 
sudden stopping of the run of shrimp on the Gulf Coast, and 
packers at once moved, advancing the prices to: No. 1, wet 
or dry, $1.60; No. 144, wet or dry, $3.00, f. o. b. cannery Gulf 
canneries. 

Frank Gerber, of the Fremont Canning Co. (Michigan), 
visited Chicago. Everyone knows him, so what is the use of 
trying to tell them who he is? 

E. W. Virden, the big corn canner, of Gilmen, Iowa, 
passed through Cinicago during the week. 

There will be a meeting at Hotel Sherman November 3, 
1921, in the afternoon, of the following: Royal F. Clark, Pres- 
ident West Canners Association; J. W. Hill, Vice-President 
West Canners Association; C. E. Tulley, Secretary West Can- 
ners Association; John A. Law, Chairman Publicity, West Can- 


SPOS 


Continental Can Company, Inc. 
will quote prices on Cans upon 
application. 


Baltimore, Md. 


Prices Quoted on Request 


Fidelity Can Company 


Why Not Eliminate 


the chief cause of swells and flat sours by the useof 


Wyande 


Cleaner and Cleanser 


which insures a safe, superior, distinctive and 
economical sanitary cleanliness. Order from 
your supply house. 


Over 2,000 distributing centers insure prompt 
delivery and short haul. 


The J. B. Ford Co., Sole Mnfrs., Wyandotte, Mich. 


Made up or in Shooks. 


901 S. CAROLINE STREET 


CANTON BOX COMPANY 


2501 to 2515 Boston St. Baltimore, Md. 
PACKING BOXES 


The Baltimore Box and Shook Company 


-——- MANU FACTURER——_ 
Canned Goods Cases 


Cargo or Carload. 


BALTIMORE, MD. 
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THE CANNING TRADE. 


CANNED FOOD PRICES 


Prices given represent the /owest figure generally quoted for lots of wholesale size, usual terms f. o. b. 


Baltimore (unless otherwise noted) and subject to the customary discount for cash. 


**** Many 


canners get higher prices for their goods; some few may take less for a personal reason, but these 
prices represent the general market at this date. 


Baltimore figures corrected by these Brokers: (t)Thos. J. Meehan & Co. 


(*)H. H. Taylor & Son. 
CANNED VEGETABLES 


ASPARAGUS*—(California) Bolte. N.Y. 
No. 2% White Mammoth..400 3 10 
“Green, 3 00 
“ White, Large.425 310 
Green, 3 ib 
“White, Medium. 3 00 
“ Green 4 25 
Tips White ... 3 30 
“ Green, Sq....350 315 
“ Rnd... Out 3 15 
BAKED BEANSt-No. 1, Plain.......... 
“1, In Sauee........ 80 Out 
2, In Sauce........ 12 125 
“ 3, In Sauce........ 1 50 
BEANSt—No.2 String, Standard Green 95 
“Cut White 10@ 135 
#3 “ 2 Stringless, Std............ 100 100 
10, 5 00 5 Qh 
White Wax Standard 100 Out 
“ Red Kidney, Stand...120 Out 
BEETS|—No. 3, Small, Whole 160 Out 
“ 2, Standa: 106 #116 


CORNI—No. 2, Std. Evgr., f.o.b. Balto. 1 00 85 


8td. Evgr.,f.o.b.Co... 99 12% 


“ gtd. Shoepegf.o.b.Co 05 100 
§td.Shoepegf.o.b.Balto. 105 __...... 
 Ex.8td.Shoepegf.o.b.Co.1 10 Out 
ty ** Fey Shoepeg f.o.b.co. 1 25 1 35 
‘Std. Maine Style Balto 105 1 00 
“Std. MaineStylef.o.b.Co. 90 1 90 
” “Ex. Std. Maine Style..... 1 05 1 25 
“ Ext. Std.Stylef.o.b.Bal.115 Out 
“Extra f.o.b. Countyv...... 115 Out 
‘Extra Std. Western........ ..... Out 
“Standard Western......... ...... 90 
Standard, Split......... 95 Out 

“ 10 3 00 

MIXED VEGETA-} No. Kinds... 110 
BLES FOR SOUP?t 
OKRA AND } No. 3. 2, 
PEASt 2s—No. 1, Bieve Leesee f o b factory 27 
No.4, 110 110 

No.1, EJ 8tds. No,4Sieve 00 
Sifted 3 90 1 20 
“Fancy Petit Pois......... Out 275 
PUMPKIN]—No_ 3 
“3, Squash...... 1 35 
SAUERERAUTI—No. 2, Standard........ 110 
10, 4 00 
SPINACH!—No. 3, Standard... 
5 00 


(t)Jos. Zoller & Co., Inc. 


(§)Wm. C. West & Co. 


New York prices corrected by our special Correspondent. 


CANNED VEGETABLE PRICE&—Continued. 


Balte. N.Y. 
SUCCOTASHI—No. 2, Green Beans...... 200 1415 
“With Dry Beans 125 1 75 
New York 1% 
SWEET POTATOES]-No. 2, Standard Out 1 05 
No.3 8td.f.0.b.Balto 135 1 75 
Std. f.0.b.Co. 1 35 Out 
98td.f.ob 75 Out 
“ “10, Std.f.0.b.Co.450 5 50 
TOMATOES}- No. 10, Fancy, f.o.b. Bal. Ou Out 
Jersey, “ Fac’y ...... Out 
Stand., Balto 459 475 
Stand., “ Co... 440 5 50 
“3, Sani.5% in.cans145 1 20 
Jersey, f.o.b. Co. Out Out 
Ex. Std., “ Balto. 150 Out 
Stand, “ 140 
Seconds, Balto. 95 __...... 
“2, Stand., 100 1 
ie 6 Stand., Co... 95 60 
Seconds, “ Balto. ...... 
1, Stand., 60 
110 
TOMATO PULPI-No. 10, Standard....... 275 4325 
CANNED FRUITS 
APPLES—No. 10, Me. 5 85 
APPLES} -No. Md,, \ f.0.b. Co........ Mut Uut 
Fa.” ) ) Baits.” 5625 Out 
Out 
APRICOTS—No. 2%, Cala Choice....... $25 240 
BLACKBERRIES§—No. 2, Standard... 1 25 2 50 
10, 9 50 
4 “2, Preserved... ... Out 
“ Syrup....125 275 
CHERRIES§—No. 2, Seconds, Red... 
White... Out 
Red “ Stand Water........ 
Ex. Preserved. 
Red Pitted............ 
“ Red 10,Sour pitted... 
Choice 2s Stand............. 
GOOSEBERRIES§—No. 2. Stand.. 1 60 1 50 
900 8 £0 
PEACHES*—No. 2%, Cal. Stand. L.C.. 3 00 
PEACHESt—No. 1, Ex. Sliced Yellow 160 190 
8tandard White... Out Out 
Yellow... ...... Out 
Seconds, White ..... Out Out 
No. 3, Standa:ds, White. 200 1 85 
Yellow 225... 
* White. 275... 
= Selected, Yellow.....350 280 
Seeonds, White.....175 200 
Pies Unpeeled........ 125 125 
No. 10,  Unpeeled........ 400 
800 800 
PEARSt—No. 2, Seconds in Water........ 
Standards ....... 160 135 
Bx. in Syrup...... 150 166 


Balt N.Y 
PEARSt—No. 3, Standards in Water....175 190 
“ 250 60 
PINE- No. 2, BahamaSlicedExtra Out Out 
fi “i Sliced “ Std. Out 18 
Hawaii Sliced Extra 325 250 
“Stand 300 225 
2, Extra275 240 
“ Stand 250 2% 
‘Grated Extra 275 300 
10, Stand.200 8 20 
“10, Crushed Extra......... Out 900 
Eastern Pie Water... Out... 
Out 
1, Black, Water............. ...... 
RASPBERRIES§—No 2, 250 260 
Black Syrup. 275 
Red ~-2% 
10, water......... 
STRAW- No. 2, Ex. Stan. Syrup. and 
BERRIES§— Preserved............ Out 
Extra Preserved....250 Out. 
Standard............... 160 Out 
1, Extra Preserved.....120 Out 
** 1, 11 Out 
Standard Water...... 7 60 
CANNED FISH 
HERRING ROE*—No. 2, Standard....... ... ats tee 
LOBSTER*—1-Ib. Flats, 4 doz... 6 65 
% Flats, 8 doz 3 6L 
%4Flat 175 
OYSTERS§— 5-oz. Standards................ 145 
10-0z. 290 
6-02. Out 
SALMON® “ 1, Red Alaska, Tall 2 60 
“1, Columbia, Tall........ Out 
Chums, Talls............ 100 
Medium Red, Talla... ...... 150 
SHRIMP:—No. Wet or Dry............ 375 
SARI per Case 
i F. O. B. Eastport, Me., 1920 pack 
% oh 2 65 3 
tomes key... Out 
: carton....... 2 25 
mus‘ard keyless ....... 3 00 
mustard keyless.... 2 65 
per cse.... 16 56 
TUNA FISH—Per ¢ case, white 
450 
Blue Fin.......... 5 50 
Cal. Striped ...... 5 00 


CANNED FRUIT PRICES—Continued. 


| 
| 
» Cal. f.0.b’coast : 
10 §, Seconds in Water........... Out 


ners Association. The purpose of the meeting will be to fix 
the date for a fall convention of the Western Canners Asso- 
ciation and to arrange a program. The meeting will probably 
be held shortly after the Wisconsin State Convention meets at 
Milwaukee, which will take it into December. , 
The big get-together dinner of the Wholesale ‘jrocers’ 
Corporation, held at Hotel Sherman on evening of Septemher 
24th, was a fine affair. There were about 30v present, offi- 
cers, department managers and salesmen. There were enter- 
tainment features, and from a standpoint of harmony and en- 
thusiasm the dinner was a great success. WRANGLER. 


MAINE MARKET 


General Conditions Improving—Canners Well Satisfied With 
. the Season—Stocks of Corn Well Cleaned Up—Acreage 
Small and Yield Large—Not Enough Blueberries 
to Cover Future Orders—Apples Now 
Being Canned. 


Portland, Maine, September 30, 1921. 


While cober figures may not show any advance in the past 
month over previous periods, the industrial and mercantile af- 
fairs of Maine are certainly improving. Shipping is always at 
its best during the winter months, lumber operations will be 
heavy if help is procurable, building projects in large scale are 
now under way, and practically all industries are planning 
increased activities. Wholesale and retail merchants report 
their business to be very good indeed compared to the general 
run of 1921 trade, collections are pretty easy and failures very 
inconsiderable either in number or amount. 

The end of the canning season finds the packers well sat- 
isfied with the outcome, and already looking ahead to more 
activity in 1922. The bean and blueberry packs were mate- 
rially lessened by the long drouth, but all other vegetables 
have shown big yields on the acreage, the quality has been ex- 
cellent, and market conditions healthy. 

_ Corn.—Corn has cleaned up well, though some factories 
have operated on Golden Bantam during the current week; 
considering the early opening of the canneries, this makes the 
season exceptionally long. Even now no frosts have come to 
damage the crops, and every ear has had an opportunity to 
mature. The yield per acre has been heavy, which is contrary 
to all expectations. The pack has been very fancy, with per- 
haps the smallest proportion of standard grades for many 
years. Practically every canner has been able to deliver 100 
per cent. on his contracts, and one or two have had small sur- 
plus stocks to put on the market. These have readily brought 
$1.50, the same price even obtaining on some strictly fancy 
1920 pack which has been traded during the past week. A 
small offering of extra standard was marketed at $1.30 fac- 
tory, and a little standard at $1.10. These grades are rare, 
and offered in small amounts only. 


Golden Bantam.—The growing popularity of yellow sweet 
corn resulted in a greatly increased acreage in Maine this year, 
and a very fine article has been produced. Corn on the ear at 
$3.50 and $7.50 for threes and tens has been a heavy seller, 
and was sold in advance of the pack. Cut Golden Bantam corn 
in No. 2 size brings $1.75 and cut yellow sweet corn $1.60. 

Beans.—Coming early in the summer, the bean crop was 
hurt by the extreme dry weather, and the pack was light. No. 
10 beans, which seem to have been cleaned up immediately, 
were last quoted at $5.50; No. 2 size, of which there are small 
offerings yet in the market, are quoted at $1.30. Nearly all 
of the bean packers are cleaned up. 

Blueberriees.— Also on account of the drouth, the berry 
pack was curtailed, and by no means took care of the future 
orders which had been taken. Inquiries are still being re- 
ceived, though the goods have been out of the market six or 
eight weeks. 


Clams.—For various reasons clam packers are not going 
into the business very heavily this season. The most frequently 
heard explanation is the difficulty in getting clams for the 
factory at a price compatible with the selling figure. 5-o0z. 
clams have held at $1.25 since early spring, 8-oz. at $1.80, and 
while it seems impossible to advance the market beyond these 
figures, it is equally impossible to produce and sell the goods 
with any living margin of profit. Many shops are not planning 
to operate at all this season, others are doing light business, 
and only one or two are on capacity schedule. 

° Sardines.—The present pack is being confined to ‘‘stand- 
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ards’’—quarter-oil keyless, and even on this the price varies 
with the different offerings. Nominally the quotation is made 
at $2.85. The fish are running better size now, and the goods 
packed today have seven to nine or more fish per can. These 
goods bring full price. 

The Deep Sea Fisheries, purchasers of and successors to 
the East Coast Fisheries at Rockland, Maine, announce that 
they will be ready to begin work at once. They will, doubtless, 
open their sardine plant next week, and follow with other 
branches as fast as practicable. This business carries a large 
investment and its successful management can make it an im- 
portant addition to Maine’s general business life, as well as to 
the canning industry. 

Apples—With all other canning out of the way, the quar- 
tered apple pack now comes to occupy the Maine canner. The 
fruit this year is of excellent quality, perhaps not as large as 
in a wetter season, but very good for canning purposes, being 
well colored and firm. One or two factories are already at 
work on fall fruit, others who handle only winter fruit, all 
begin during the first days of October. The price holds at 
$5.00 factory, with indications still pointing to $5.25 before 
the end of the season. Sales are active and the outlook prom- 
ising. MAINE. 


WHAT THE CROP REPORTS SHOW 


Goldsboro, Md., Sept. 23, 1921.—Yesterday we closed down 
at one factory and at the other we will keep open next week to 
fill a few remaining cans.—Robt. Jarrell & Sons. 


Cedarville, N. J., Sept. 23, 1921.—We are not packing toma- 
toes this year at either factory. There are only a few acres 
in and the crop is light. Tomatoes are selling for 35 to 50 
— per basket to the catsup and soup people.—J. E. Diament 

0. 


Celina, Ohio, Sept. 22, 1921.—If no frost for ten days we 
expect normal production from 50% acreage. We are only one 
of four canneries in county operating on tomatoes.—The 
Crampton & Son Cang. Co. 


Chillicothe, Ill., Sept. 21, 1921.—The early corn was very 
poor in quality and yield. Late corn good, but not much late 
corn as all factories operating have very reduced acreage. 
Large canners had about % normal acreage, and many others 
did not turn a wheel.—Chillicothe Cang. Co. 


Mt. Carmel, Ill, Sept. 23, 1921.—Acreage about 50%. Pros- 
pect not good, about % of normal pack.—Farmers Canning Co. 


Benton Harbor, Mich., Sept. 19, 1921.—Practically no toma- 
toes in this section this year. We are canning about the only 
ones packed around here and only a few hundred cases. Quite 
a lot of apples being packed, some pears and peaches.—J. H. 
Culby & Co. 


Bay City, Mich., Sept. 22, 1921.—All crops are short in this 
locality; our berry crop was so light that we discontinued pack- 
ing before season closed. Tomatoes are less than 50%.—RKeutel 
Pickling & Co. 


Faribault, Minn., Sept. 22, 1921.—Corn pack finished. Crop 
normal. Acreage 60% of last year.—Faribault Cang. Co. 

Seymour, Mo., Sept. 21, 1921.—Acreage on tomatoes about 
10% normal. Prospects only fair, with the pack almost over. 
Market strong.—Walter McNally. 


ASKED TO NAME THE DAY 


IOWA-NEBRASKA CANNERS’ ASSOCIATION 
Office of the Secretary 
Ames, Iowa 
September 21, 1921. 


To the Members—The time for our annua: meeting is draw- 
ing near. 

It is usually held the first Wednesday after the annual elec- 
tion in November, but two year’s ago at Cedar Rapids, the by- 
laws were changed so that now it is left to the option of the 
executive committee. 

They would like suggestions from you, not only in regard 
to the date of the meeting, but the place at which it is to be held. 
They would also like some idea in regard to certain subjects that 
you would like to have discussed at this meeting. 

So if you will kindly write your secretary, giving him an idea 
when and where you would like to have this meeting, as well 
as naming the subjects that you would like discussed, it will be 
appreciated by 


Yours very truly, 
SID R. CLIFT, Secretary. 
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Good Books for your Office: 


1—A Complete Course in Canning—$5.00 
2—How to Buy and Sell Canned Foods—$2.15 
3—A History of the Canning Industry—$1.00 
4—The Canning Trade Almanac—$1.00 
5—‘‘The Canning Trade’’—every Monday. 


ALL PUBLISHED BY 


THE CANNING TRADE, Baltimore, Md. 


The Journal of the Canning Industry. 
PUBLISHERS OF THE INDUSTRY’S LITERATURE 


H. D. DREYER & CO., Inc. 


MANUPACTURERS 


BOXES and BOX SHOOKS for the CANNER 


ALICBRANNA AND SPRING STREETS, BALTIMORE 


SLAYSMAN & COMPANY, 


Automatic Can Making Machinery 
BALTIMORE, MD. 


WRITE FOR 


BIG REDUCTION 


IN PRICES OF 


Pulp Machines and Pulp Finishing Machines 


The Sinclair-Scott Company 


Wells and Patapsco Streets BALTIMORE, MARYLAND 
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TWO OF OUR SPECIALTIES 
RETORTS 
? 


Our Own 
Manufacture 
Made in two styles. Illustration shows double 


Immediate 


All sizes in 
Stock for 
machine for tops, bottoms and bodies. Single 
machine cleans tops and bottoms only. 
A. K. ROBINS & CO. 


(BOB SINDALL) 
BALTIMORE, MD. 


Shipment. = 
ROBINS BECKETT CAN CLEANER 


PROTECT YOUR STOCKS 


with adequate Fire Insurance cov- 
erage, at all times. You can less 
afford to remain unprotected this 
year than ever before, particularly 


when through 
CANNERS EXCHANGE SUBSCRIBERS 
WARNER INTER-INSURANDE BUREAU 


you can make a saving in insurance 
cost averaging $6.40 per thousand 
of insurance carried annually. 


Mail your instructions to 


LANSING B. WARNER, Inc. 


104 So. Michigan Avenue 
CHICAGO, ILLINOIS 


Officially endorsed by National Canners Association. 
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SMILE AWHILE 


The Movable Hearthstone——Home nowadays is where the 
family auto may happen to be parked.—The Pacific Legion. 


Changed Roles.—‘“Pa, what is meant by spirit control?” “For- 
merly the brtler, now the physician.”—Boston Globe. 


Wrong Name.—“Is this an accommodation train?” askd the 
traveling man. 

“Only in a technical sense,” replied Mr. Crosslots. “As a 
matter of fact, it’s one of the most disobliging trains I ever 
rode on.”—-Washington Star. 


A Beginning.—The Theosophist: “Does your husband be- 
lieve that his soul leaves his body while he sleeps?” 

The Materialist: “I’m not certain; but he’s got a suspicion 
that his money leaves his pockets.”—The Bulletin, Sydney. 


Things to Preach About.—A newspaper gives a few sermon 
subjects which some ministers advertise as their Sunday themes: 
“Slip, Slips, and Slippers,” “Wobbling,” “Swat the Fly!” “The 
Iioneymcon,” “My Mother-in-Law,” “The Ass Tied at the Door 
Without,” “Lop-sided Folks,” “The Sentimental Journey,” “Three 
White Mice,” “Pulling Out a Plum,” “A Big Hug,” “Psychome- 
tric Readings,” “Street-car Ventilation,” “A Joke on the Con- 
ductor,” “Hallowe’en Tricks and Pranks,” “The Doll-makers 
of Nuremberg.” A Congregationalist in Columbus announced, 
“A Man with His Nose Out of Joint.” A Methodist minister in 
Dayton perpetrated, “The Devil-Man’s Life, Death and Funeral, 
in Five Acts.” A minister in California announced, “Two Looks 
at Another Man’s Wife.”—Christian Register. 


Her Move.—Pretty Niece (blushing): ‘Auntie, what would 
you do if you learned that a young man was secretly inquiring 
about your ability as a cook?” 

Wise Aunt: “I should immediately make secret inquiries 
as to his ability to provide things to cook, my dear.”—Boston 
Transcript. 


Just Before the Battle—Mrs. O’Brien: “They say it’s not 


' polite to be helped twice, Mr. Flaherty, but ye’ll take another 


viece of my cake, won’t ye?” 

Flaherty: “Indade, Oi will that, Mrs. O’Brien. Shure, it’s 
the height of politeness to ate a sicond piece av such cake as 
this.”.—Western Christian Advocate. 


He Might Have Known It.—‘On my last voyage,” a young 
sailor remarked, “I saw waves forty feet high.” 

“Get out!” cried an old sailor. “I was at sea for fifty years, 
and I never saw them that high.” 

“Well,” the young sailor retorted, “things are higher now 
than they used to be.”—Leslies’ Home Journal. 


Going Up.—An Englishman went to a baseball game, and 
both sides made one run each during the first inning. The Eng- 
lishman watched the scoreboard intently, as each team failed 
to make a run inning after inning. The game had gone sixteen 
innings, and the figure one and the zeros following had left 
their impression on the mind of the Englishman. Going down 
the street after the game, a small boy stopped him and asked 
what the score was. “Oh,” said the Englishman, “I lost all track 
of the game; it’s way up in the millions.”—The Argonaut, San 
Francisco. 


Breaking It Gently—A New York silk merchant went to the 
bank to get his note renewed. 

“T am sorry,” said the banker, “but it will be absolutely im- 
possible for me to renew your note.” 

The silk merchant’s face paled. After a moment of thought 
he looked up at the banker and asked: 

“Were you ever in the silk business?” 

“Why, of course not,’? answered the banker. 

“Well’ you’re in it now,” said the silk merchant as he picked 
up his hat and went out.”—Cincinnati Enquirer. 


Some Step.—In spite of reputed prohibition, a couple of 
traveling men returned to a local hotel this week lit up like an 
excursion boat, and went at once to their room on the seventh 
floor. During the night John went. out to find the bathroom, 
but mistaking the elevator door, opened it, stepped in and 
dropped to the bottom. Hearing the commotion, Bill, unsteadily, 
went to the shaft, and, calling down, said: “John, is that you?” 

John: “Yees, Bill, come on down. But watch that first step; 
it’s a devil of a one.” 
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WHERE TO BUY 


———=the Machinery and Supplies you need and the Leading Houses that supply them. 


Consult the advertisements for details. 


le Paring Machines. See Paring Machines. 
anmaking Machinery. See Can- 
makers’ Machinery. 


BASKETS (wire), scalding, picking, etc. 
A. K. Robins & Co., Baltimore. 


BELTS, carrier, rubber, wire, etc. 
La Porte Mat & Mfg. Co., La Porte, Ind. 
Bean Cleaners. See Cleaning & Grading Mchy. 
Beans, Dried. See Pea and Bean Seed. 
Belting. See Power Plant Equipment. 
Berry Boxes. See Baskets, wood. 


BLANCHERS, vegetable and fruit. 
Ayars Machine Co., Salem, N. J. 
Huntley Manfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 
Blowers, pressure. See Pumps. 


BOILER COMPOUNDS. 


Jos. Dixon Crucible Co., Jersey City, N. J. 
Graseelll Chemical Co., ‘Cleveland, 


BOILERS AND ENGINES, steam. 
H. W. Caldwell & Sons Co., Chicago. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Bottle Capping Machines. See Bottlers’ Mchy. 
Bottle Caps. See Caps. 
Bottle Cases, wood. See Boxes, Crates, Shooks. 
Bottle Corking Machines. See Bottlers’ Mchy. 
Bottle Fillers. See Bottlers’ Mchy. 


BOTTLERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 


BOTTLERS’ SUPPLIES. 
Karl Kiefer Machine Co., Cincinnati, O. 
Bottle Screw Caps. See Caps. 
Box Nailing Machines. 


BOXES, CRATES and Shooks, wood. 
Baltimore Box & Shook Co., Baltimore. 
Canton Box Co., Baltimore. 

H. D. Dreyer & Co., Baltimore. 

Embry Box Co., Louisville, Ky. 

Boxes, corrugated paper. See Corrugated 
Paper Products. 

Boxing Machines, can. See Labeling Machines, 
ca. 


BROKEBS. 
Cc. L. Jones & Co., Chicago. 
J. M. Zoller Co., Baltimore, Md. 
Buckets and Pails, fiber. See Fiber Containers. 
Buckets and Pails, metal. See Enameled 
Buckets. 
Buckets, wood. See Cannery Supplies. 


BURNERS, oil gas, gasoline, etc. 
A. K. Robins & Co., Baltimore. 


BY-PRODUCTS, machinery. 
Edw. Renneburg & Sons Co., Baltimore. 
Burning Brands. See Stencils. 
Cabbage Machinery. See Kraut Machinery. 
Can Conveyors. See Conveyors and Carriers. 


CAN COUNTERS. 
Ams Machine Co., Max, New York City. 
Ayars Machine Co., Salem, N. J. 
Can Fillers. See Filling Machines. 


CANMAKERS’ MACHINERY. 
Ams Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mehy. Co., Chicago. 
John R. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
Can Markers. See Stampers and Markers. 
Can Lacquers. See Lacquer Manufacturers. 


CANNERY SUPPLIES. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 
Sinclair-Seott Co., Baltimore. 
Zastrow Machine Co., Baltimore. 
Canning Experts. See Consulting Experts. 
Can Openers. 
Can Stampers. See Stampers and Markers. 
Can Testers. See Canmakers’ Machinery. 


CAN-WASHING MACHINES. 
Capping Machines, bottle. See Bottlers’ Mchy. 


CANS, tin, all kinds. 


American Can Co., New York. 

Atlantic Can Co., Baltimore. 

W. W. Boyer & Co., Baltimore. 
Continental Can Co., Syracuse, N. Y. 
Fidelity Can Co., Baltimore. 

Heekin Can Co., Cincinnati, O. 

Thos. F. Lukens Co., Philadelphia, Pa. 
Phelps Can Co., Baltimore. 

Southern Can Co., Baltimore. 
Whitaker-Glessner Co., Wheeling, W. Va, 


Cans, fiber. See Fiber Containers. 


CAPPING MACHINES, soldering. 


Ayars Machine Co., Salem, N. J. 

A. K. Robins & Co., Baltimore. 

a Machines, colderless. See Closing 
achin 


es. 
Capping Steels, soldering. See Cannery Supls. 


CARRIERS and Conveyors, gravity. 


Karl Kiefer Mach. Co., Cincinnati, O. 

Cartons. See Corrugated Paper Products. 

Catsup Machinery. For the preparatory work. 
See Pulp Mchy.; for bottling, see Bottlers’ 
Mehy. 

Chain Belt Conveyors. See Conveyors. 


Chain for elevating, conveying. See Convey- 
ors. 


Checks, employees’ time. See Stencils. 
Choppers, food, fruit, mincemeat, etc. 
Chutes, Gravity Spiral. See Carriers. 
Cider and Vinegar Makers’ Supplies. 


CLEANER AND CLEANSER (Wyandotte). 
J. B. Ford Co., Wyandotte, Mich. 
AND GRADING MACHINERY, 
ruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 


GOLEANING & GRADING MAOHINERY, 


peas, bean, seed, etc. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Invincible Grain Cleaner Co., Silver Creek, 


A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 


Cleaning and Washing Machines, bottle. See 
Bottlers’ Machinery. 


Cleaning Machines, can. See Washers. 
Clocks, process time. See Controllers. 


CLOSING MACHINES, open top cans. 

Ams Machine Co., Max, New York City. 

E. W. Bliss Co., Brooklyn, N. Y. 

Can.eron Can Mchy Co., Chicago, Ill. 

Coated Nails. See Nails. 

Coils, copper. See Copper Coils. 

Condensed Milk Canning Machinery. See 
Milk Condensing Mchy. 


COLORS, Certified for foods. 
National Aniline & Chemical Co., New York. 


CONVEYORS & CARRIERS, canners. 


H. W. Caldwell & Son Co., Chicago. 

La Porte Mat & Mfg. Co., La Porte, Ind 
Link-Belt Co., Chicago. 

A. K. Robins & Co., Baltimore. 


COOKERS, continuous agitating. 


Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J 


Cookers’ retors. See Kettles, process. 
Cookers and Fillers, corn. See Corn Cooker- 


Fillers. 
Coolers, vegetable and fruit canners. 


COPPER COILS for tanks, 


F. H. Langsenkamp, Indianapolis. 
Copper Jacketed Kettles. See Kettles, copper. 


CORN COOKER-FILLEBRS. 


Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 


CORN CUTTERS. 
A. R. Robins & Co., Baltimore. 


CORN SHAKERS (in the can). 
Ayars Machine Co., Salem, N. J. 


CORN HUSKERS and SILKERS. 


Huntley Mfg. Co., Silver Creek, N. Y. 
Morral Bros., Morral, Ohio. 


Corn Mixers and Agit 2 
gitators 


See Corn Cooker. 
ers. 


CORRUGATED PAPER PRODUCTS. 
(Boxes, Bottle Wrappers, etc.) 
Stecher Litho. Co., Rochester, N. Y. 
U. S. Ptg. & Litho. Co., Norwood, Ohio. 
Counters. See Can Counters. 


Countershafts. See Speed Regulating Devices. 


CRANES and carrying machines. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Zastrow Machine Co., Baltimore. 


CRATES, Iron Process. 


Edw. Renneburg & Sons Co., Baltim 
A. K. Robins & Co., Baltimore. bast 
Zastrow Machine Co., Baltimore. 


Cutters, corn. See Corn Cutters. 

Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mchy 
Dating Machines. See Stampers and Markers. 


PECORATED TIN (for Cans, Caps, etc.). 
American Can Co., New York. 
Southern Can Co., Baltimore. 
Dies, can. See Canmakers’ Mchy. 


DISTRIBUTING SYSTEMS, corn. 
H. W. Caldwell & Son Co., Chicago. 
Double-Seaming Machines. See Closing Mchs. 


DRYERS, drying machinery. 
Edw. Renneburg & Sons Co., Baltimore. 


ELEVATORS, Warehouse. 
Employees’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, etc. 
A. K. Robins & Co., Baltimore. 
Engines, Steam. See Boilers and Engines. 
kettles. See Tanks, glass- 
ed. 


EVAPORATING MACHINERY, 
Edw. Renneburg & Sons Co., Baltimore. 


EXHAUST BOXES. 
Ayars Machine Co., Salem, N. 
A. K. Robins & 
Factory Stools. See Stools. 
Factory Supplies. See Cannery Supplies. 
Farming Machinery. 
Fertilizers. 


FIBRE CONTAINERS for food (not her- 
metically sealed). 
American Can Co., New York. 
Continental Can Co., Inc., Syracuse, Chicago. 


FIBRE PRODUCTS, boxes, boxboard, etc. 
Fillers and Cookers. See Corn Gooker- 


Fillers, 
Filling Machines, bottles. See Bottlers’ Mchy. 


FILLING MACHINES, can. 
Anderson-Barngrover Mfg. Co. 
Ayars Machine Co., Salen, 
Huntley Mfg. Co., Silver Creek, N. J. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 


Filling Machine, syrup. 
pr Many yrup. See Syruping Ma 


FINISHING MACHINES, catsup, etc. 
IF. H. Langsenkamp, Indianapolis. 
A. K. Robins Co., Baltimore. 
Siuclair-Scott Co., Baltimore. 


FLUX, soldering. 


Grasselli Chemical Co., Cleveland, Ohio. 
Food Choppers. See Choppers. 

Friction Top Cans. See Cans, tin. 

Fruit Graders. See Cleaning and Grading 


Mehy., fruit. 
See Paring Machines. 


Fruit Parers. 
FRUIT PITTERS and seeders. 


Huntley Mfg. Co., Silver Creek, N. Y. 

Fruit Presses. See Cider Makers’ me > 

Gasoline Firepots. See Cannery Supplies. 

Gauges, pressure, time, etc. See Power Plant 
Equipment. 
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WHERE TO BUY—Continued 


EARS, sient. 
H. W. Caldwell & Son Co., Chicago. 


GENERAL AGENTS for Machinery Mfrs. 

A. K. Robins & Co., Baltimore. 

Generators, electric. See motors. 

Glass-lined Tanks. See Tanks, glass-lined. 

Governors, steam. See Power Plant Equip. 

Grading Mches. See Cleaning and Gr’d’ g Mchy. 

Gravity Carriers. See Carriers and Con- 
veyors. 

Green Corn Huskers. See Corn Huskers. 

Green Pea Cleaners. See Cleaning and Grad- 


ing Mchy. 
Hoisting and Carrying Mches. See Cranes. 


Hominy Making Machin 
Hullers and Viners. See Pea. ‘Hullers. 
Huskers and Silkers. See Corn Huskers. 
Hydrometers (for determining the Density 
of Syrupers, Brines, etc.) See Cannery 


Supplies. 
Ink, can stamping. See Stencils. 


INSURANCE, canners’, 
Canners’ Exchange, Lansing B. Warner, 
hicago. 
Jacketed Kettles. See Kettles, copper. 


PANS, steam. 

H. Langsenkamp, Indianapolis, Ind. 
| fruit. See — Bottles, etc. 
Juice Pumps. See Pumps. 

Kerosene Oil Burners. See Burners. 
Ketchup Fillers. See Bottlers’ Mchy. 


KETTLES, copper, plain or jacketed. 
F. H. Langsenkamp, Indianapolis, Ind. 


Kettles, enameled. See Tanks, glass-lined. 


KETTLES, 
Ayars Machine. Cont Salem 
Edw. Renneburg & Sons Ta Baltimore. 
A. K. Robins & Co., Baltimo: ore. 
Zastrow Mchy. Co., Baltimore. 


KNIVES, miscellaneo 
A. K. & Co., Baltimore. 


KRAUT MACHINERY. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 


LABEL Manufactu 
Calvert Litho Detroit, 
Gamse & Baltimore. 
J. Kittredge Co., Chicago. 
Sim son & Doeller Co., Baltimore. 
er Litho. Co., Rochester, 
U. S. Printing & ‘Litho. Co.,, Norwood, Ohio. 


LABELING MACHINES, 
Fred. H. Knapp Co., Weskuinaien, Md. 


LABORATORIES for analysis of goods, etc. 
National Canners Asso., Washington, D. C. 


Markers, can. See Stampers and Markers. 
Marking Ink, pots, etc. See Stencils. 
Marmalade Machinery. See Pulp Machinery. 
Meat Canning Machinery. 

Meat Choppers. See Choppers. 


MILK CONDENSING & CANNING MCHY. 
Ayars Machine Co., Salem, N. J. 


MILL SUPPLIES, Pulleys, Etc. 
H, W. Caldwell & Sons Co., Chicago. 


Molasses Filling Machines. See Filling Ma- 
chines. 


Nailing Machines. See Box Nailing Machines. 


OYSTER CANNERS’ MACHINE 
Edw. Renneburg & Sons Co., Eaiiates. 
Packers’ Cans. See Cans 
Pails, tubs, etc., fibre. See Fibre Containers. 


PAINT. 
Jos. Dixon Crucible Co., Jersey City, N. J. 
Paper Boxes. See Corrugated Paper Products. 
and Containers. See Fibre Con- 


See Knives. 


ARING MACHINES. 
Sinclair-Seott Baltimore. 


PASTE, canners 
Arabo! Mfg. Co., York City. 
F. H. Knapp Co., Weatminsten, “Ma. 
Western Paste and Gum Co., Chicago. 


PEA BEAN SEED. 
~ Co., Chicago. 
. Rice Seed Co., Cambridge, N. Y, 


PEA CANNERBS’ MACHINERY 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem N. J. 
A. K. Robins & Co., ore. 


Pea ing See Machinery. 


ea Hullers and V! 
Chisholm Scott Co. inns. oO. 
Frank Hamachek, ‘Kewaunee, Wis. 


Pea ‘eeders. 
Chisholm Scott Co.. Columbus, O. 
Frank Hamachek, Kewaunee, ‘Wis. 


PEELING KNIVES. 
A. K. Robins & Co., Baltimore. 


Peach and Cherry Pitters. See Fruit Pitters. 


PEELING MACHINES 
Sinclair-Scott Co., Baltimore. 


PEELING TABLES, continucu 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 

Link-Belt Co., Chie: 
A. K. Robins & Co., Baltimore. 


Perforated Sheet Metal. See Sieves and 


Screens. 
Picking Boxes. Baskets, etc. See Baskets. 
ee! Belts and Tables. See Pea Canners’ 
chy. 


PINEAPPLE MACHINERY. 
John R. Mitchell Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales 
Picking Belts and Tables. See Pea Gannece’. 
uw R PLANT EQUIPMENT. 


we Caldwell & Son Co., Chicago 
Dixon Crucible Co., City, N. J. 
Link-Belt Co., Chicago. 
Power Presses. See Canmakers’ Machinery. 
Power Transmission Mchy. See Power Plant 
Equipment. 


MACHINE 
Langeenkamp, 
Robins & Baltimore. 


Co., Baltimore. 


PUMPS, air, water, brine, s 

Ams Machine Co. .. Max, New York “City. 
Regulators for Cookers. etc. See Controllers. 
Retort Crates. See Kettles, process. 
Retorts, steam. See Kettles, process. 
Rubber Stamps. See Stencils. 
—— (syrup testers). See Cannery 

upplies ‘ 


SALT, canners. 
Sanitary Cleaner and Cleaner. 

anitary (open top) cans. 
Sardine Knive 


See Cleaning 


See Cans. 
es and Scissors. See Knives. 


SCALDERS, tomato, etc. 
Anderson-Barngrover Mfg. oe. San Jose, Cal. 
Ayars Machine Co., Salem, N. J 
Huntley Mfg. Co., ‘Silver Creek. a 
Renneburg Sons Co.. 

A. K. Robins & Co., Baltimore. 


Scalding and Picking Baskets. 

Scrap Bailing Press. 

Screw Caps, bottle. See Caps. 

Sealing Machines, bottle. Bottlers’ Mchy. 

Sealing Machines, sanitary cans. See Closing 
Machines. 


See Baskets. 


SEEDS, canners’, all een. 
Leonard Seed Co., Chica 
J. B. Rice Seed Co., 


Separators. See Pea Canning Mchy. 


SHEET METAL WORKING MACHINERY. 
FE. W. Bliss Co., 
Cameron Can Mchy. Co , Chicago, Ill. 
Shooks. See Boxes, Crates, ete. 


SIEVES AND SCREE 
Huntley Mfg. Co., Silver ¢ N. Y. 


Sinclair-Scott Co., Baltimore. 


SILKING MACHINE 
Huntley Mfg. Co., ee Greek, 
fruit and vegetable. and 
cers. 


SOLDER. 
Thos. F. Lukens Co., Philadelphia, Pa. 
Sorters, pea. See Cleaning & Grading Mchy. 


SPEED REGULATING DEVICES (for Ma- 
chines, belt drives, etc.). 
Sinclair Seott & Co.. Baltimore. 
Huntley Mfg. Co., Silver Creek, N. Y. 


STAMPERS AND MARKERS 
Ams Machine Co., Max, New York City. 
Steam Cookers, continuous. See Cookers. 
Steam Jacketed Kettles. See Kettles. 
Steam Pipe Covering. See Boiler and Pipe 
Covering. 
Steam Retorts. See Kettles, process. 


STEEL STOOLS, CHAIRS, Etc. 
STENCILS, g pots and brushes, brass 
checks, rubber and steel type, burning 


brands, etc, 
A. K. Robins & Co., Baltimore. 


TIRRERS FOR KETTLES. 
Langsenkamp, Indianapolis. 


STRING BEAN MACHINERY. 
Mfg. Co., Silver creck. Y: 
obins & Co., Bal timore. 


Sangin. engine room, line shaft, etc. See 
ower Plant Equipment. 

ine? House and General Agents. See Gen- 
“See Electrical Appliances. 


1 Agents. 
Switchbeards. 
SYRUPING MACHINE. 
Anderson- -eermapoves Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. & 
A. K. Robins & Co., Baltimore. 
Syrup Testers (saccharometers). See Micro- 
scopic Apparatus. 
Tables, picking. See Pea Canners’ Mchy. 


TANKS, 
H. Lanigeenkamp, Indianapolis. 
Co., Baltimore, Md. 


TANKS, glass lined 
F. H. Langeonkamp, Ind. 


TANKS, WOODEN. 

W. E. Caldwell Co., Louisville, Ky. 

Temperature Gauges. See Recording Instru- 
ments. 

Temperature Regulating Apparatus. See Con- 
trollers. 

Testers, can. See Canmakers’ Mchy. 

Ticket Punches. See Stencils. 

Time Controllers, process. See Controllers. 

Tin Lithographing. See Decorated Tin. 


TIN PLATE, canmakers’. 
Tipping Machines. See Capping Machines. 


TOMATO CANNING MACHINERY. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem. N. J.. 

Huntley Mfg. Co., Silver Creck, N. Y. 
Link-Belt Co., 

A. K. Robins & 
Tomato Seed. See Seeds. 


TOMATO WASHERS. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 
Transmission Machinery. See Power Plant 
Equipment. 


Trucks, Platform, etc. See Factory Trucks. 
Tumblers, glass. See Glass Bottles, etc. 
Turbines. See Electrical Machinery. 


Variable Speed Countershafts. See Speed Reg- 
ulators. 


VALVES. 
H. W. Caldwell & Sons Co., Chicago. 
Vegetable Corers, etc. See Corers and Slicers 
Vegetable Parers. See Paring Machines. 
Viner Feeders. See Viners and Hullers. 


S AND HULLERS. 
Chisholm Scott Co., Columbus, O. 
Frank Hamachek, eg Wis. 


- Warehouses. See 8 


Washers, bottle. See Bottiers’ Machinery. 
Washers and scalders, fruit, etc. See Scalders. 


WASHERS, can and jar. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 

A. K. Robins & Co., Baltimore. 

Washing and Scalding Baskets. See Baskets. 

Windmills and Water Supply Systems. See 
Tanks, wood. 

Wiping can. Canmakers’ Mchy. 

Wire Bound Boxes. See Boxes. 

Wire Scalding Baskets. See Baskets. 

Wrappers, paper. Corrugated Paper 
Products. 

Wrapping Machines, can. See labelling Mchs. 


TTE—Sanitary Cleaner. 


WYANDO 
J. B. Ford Co., Wyandotte, Mich. 
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SIMPSON & DOELLER CO., 
BALTIMORE, MD. 


Evaporated and Condensed Mik CANS Fruit and Vegetable CANS Oyster and Shrimp CANS 
PHELPS CAN COMPANY 


Deliveries Capacity 


SEPARATE |. 

FACTORIES 


FIVE HUNDRED 
MILLION CANS 
PER ANNUM 


WEIRTON. WEST VA.» 
FACTORIES 


ADDRESS 


PHELPS CAN COMPANY 


Foot of Lawrence Street, Baltimore, Md. Plants at: Baltimore Ohio. 


THE CANNING TRADE Bs 
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